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B Hacrosniee BpemMsi BHMMaHHE MHOTMX MCCIEAOBATENEH HEMELKOI'O sI3bIKa MPUKOBAHO K
n3ydeHuto pasroBopHoir peun (PP) kax ¢yHKIMOHaIBbHON pa3sHOBHUIHOCTH s3bika. B PP
MaHU(DECTUPYIOTCSI KaK CBOEOOpa3HOE JIEKCMYECKOE HAIMOJHEHHe, Tak U creuurduueckue
CTPYKTYpHBbIE (DOPMBI, OTpakalomue TUOKOCTh CTPYKTYpPbl peud B IEJIOM M OOJbIIne
CHHTaKCUYECKHE MOTEHLIMH Pa3TOBOPHOM peYM HEMELIKOTO SI3bIKA.

[Tocnennue oAbl A3BIKOBEABI MJIOJOTBOPHO pabOTAIOT HAJl TEOPETUYECKHUM OCMBICICHUEM
pa3rOBOPHOM peYH, HUCCIEAYIOT €€ KaK pa3rOBOPHBIA MOIBA3BIK, CYOBSA3BIK, Kak 0OCOOYIO
s3pikoBYIO cuctemy (Binkert 1994, 11; Buscha 1997, 91; Heringer 2007, 109; Bymryit 2007, 51).
Teopusi cuHTaKcuca pa3roBOPHOM pedr MOXKET ObITh co37aHa JMOO Ha OCHOBE OIIO3ULIUN
Pa3TOBOPHOW peuH — KHIKHBINA JTUTEPATYPHBIN S3BIK, THOO HA OCHOBE HE3aBUCHMOCTH aHAIIN3a
pa3roBOPHOM pEUH.

[IpencraBnsieTcs MHTEPECHBIM AMHAMUYECKUN MOAXOJ K MPUPOJE pa3roBopHou peun. OH
UCXOJIUT U3 TOTO, uTO PP kKak 00OBEKT TUHTBUCTUUECKOTO UCCIIEIOBAHUS €CTh OCOOBI YPOBEHb
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JEKCUYECKUX W TpaMMaTHYECKUX MpeoOpa3oBaHMi CTaHOApTHBIX CTPYKTyp. Hapsny c
HEMOCPECTBEHHBIM ONUCAaHUEM IOBEPXHOCTHBIX CTPYKTYP JOJDKHBI OBITh  PacCKpBITHI,
CJIEIOBATENIbHO, CHOCOOBI MpeoOpa3oBaHUsi TNIYOUHHBIX CTPYKTYp B  IOBEPXHOCTHbBIE
BO3MOKHOCTH TpaHC(HOpPMAIH CHHTAKCHYECKUX SJIEPHBIX Mojenel Ha ypoBHe PP.

CBoeoOpasue cunrakcuca PP mposBiisieTcss He B CTPYKTYpHOM acleKTe, a B OCHOBHOM B
chepe peanuzanuu Mmojenen. JleMCTBUTENbHO, B IUATOTUYECKOM pedn (Kak CJI0KHOM |
MHOTOT'PaHHOM SIBJICHUH ) TIPE/ICTABJICHBI KaK MHBAPHAHTHBIE CTPYKTYPHI, TaK U crienu(puuecKkue
CTPYKTYpHbIE 00pa30BaHUs, KOTOPBIE €LIe /1BA ECATHIICTHSI TOMY Ha3a/l CYUTAIN OTKJIOHEHHEM
OT HOpPMBI, HO OHHM SBJBUINCH YCTOMYMBBIMH CTPYKTYPHBIMH €IMHULAMH Ha YpOBHE
JMAJIOTMYECKOW Peur KakK (PYHKIIMOHAJIbHOW pa3HOBUAHOCTU s3blKa. [Ipu 3TOM M0CTaTO4YHO
ONTUMAaJIbHBIE TIPEACTABICHUS O CTPYKTYPHBIX 0coOeHHOCTsAX PP nuanora MoXHO MoiyduTs U3
HaOJIIOEHUI HaJl TEKCTaMM 3MUYECKON MPO3bl WM — B OCOOEHHOCTH - Jipambl. J(uajor — ato
CHUCTEMA B3aMMOCBSI3aHHBIX PAa3TOBOPHBIX PEIUIMK, IEPBOAJIEMEHTOB JHAJIOra, CIOJHA
penpesentupyrommx PP. B numamore npoucxoauT CMElIEHWE TpPaHUL [PEIIOKEHHS,
nepepacipeieeHUe JOTMKO-CUHTAKCUYECKUX OTHOIIEHUH C YPOBHSI OTHOLIEHHWH CIIOB BHYTPHU
OJIHOTO TMPENJIOKEHHUS Ha YpPOBEHb OTHOLIEHUH MEXKIY pa3HbIMH NPEIJIOKEHUSIMHU, YTO
noKaszaTesnbHO s mpouecca PP. [Toatomy

cneuuduueckuii uHTepec kK PP o00ycnoBineH mpexae BCEro CUTYaTUBHOCTBIO U
TUAJIOTMYHOCTbI0  OoOmeHus.  [lpy  HanMuuM  JIMHIBUCTUYECKOTO  KOHTEKCTa U
SKCTPAJIMHIBUCTUYECKOTO  MAKPOKOHTEKCTa  [KOMHTEHIMM| BO3MOXXHO  MCIOJb30BaHUE
COKPAIIEHHBIX (3JUIMNTHYECKUX) MPEI0KESHUH.

Juanoruueckas peub SMOLIMOHATIBHO OKpallleHa He TOJIbKO Oyiarojiapsi UCIOIb30BAaHUIO CIIOB
C HMOILMOHATILHO-3KCIIPECCUBHON OLEHKOM, ()pa3eoIOTU3MOB U Pa3roBOPHO-O0MXOIHBIX KITHUIIIE,
HO W Oyarojapsi CBOMM HEOTBEMJIEMBIM CTPYKTYPHbIM uepTam. OTcrona ydeOHBIH auanor,
JMIIEHHBIA crneuuUIecKuX YepT AMAJOrMYeCKOH peud, BBIMIAUT HEBBIPA3UTENbHBIM,
UCKYCCTBEHHBIM U «KHHKHBIM». B 1€JI0M, Npu JOCTaTOYHO BBICOKOM YPOBHE pa3BUTHUS
pEeUeBbIX HABBIKOB M YMEHHHM Yy CTYJEHTOB CTapIIMX KypCOB MbI HaOJI0JIaéM HaBBIK
yIoTpeOJIeHUs B peIUIMKax JUajiora MoJIHbIX NPeasioKeHUH (C paMOUYHON KOHCTPYKIUEH).

B aumanornueckoM — BONPOCHO-OTBETHOM  E€AMHCTBE  YacTO  BBICTYNAeT  OTBET
O€3BIHUIIMATUBHBIHN, TOYTH MOJTHOCTHI0 HMUTUPYIOLINI BOIPOC, HATPUMED:

1. Flhrt die erweiterte Oberschule zum Abitur? Ja, die erweiterte Oberschule fuhrt zum
Abitur.

2. Hast die dir den Film...angesehen? Ich, ich habe mir den Film schon angesehen.

A Mexny TeM Ha NPOJBUHYTOM CTYNEHU OOydeHHUs CTYIEHT JOJDKEH Pa3BUBATh UYBCTBO
cTuig  Oecenbl, BJaJe€Th YMEHHUEM CTPOUTb  OTBETHBbIE  PEIUIMKA  OPUTMHAJIBHO,
«CaMOCTOSITENILHO», 3TO, 3HAYUT, IPOSIBIATh MHUIIMATUBY B PEUEBBIX IMOCTYIKAX, HAIPUMED:

A: Wirden Sie auch so handeln?

B: Offengestanden, nein (kann sein, bestimmt, das will ich meinen u np.).
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A: Sag mal, wirdest du mir deine Nachschrift borgen?

B: Offengestanden, nicht gern (sehr gern).

K 3amavam npoABUHYTOM CTyneHM OOY4YeHUS Mbl OTHOCMM Haydye€HHE BapbUPOBAHMIO
CTPYKTYP HEIOJIHBIX MPEMIOKEHUN (AJTUIICOB) KaK B PEIUIMKAX-BOIPOCAX, TAK U B PEIIUKAX-
orBeTax. CTYIEHTHI I0JKHBI 3HATh OCHOBHBIE CTPYKTYPHBIE OCOOEHHOCTH JThajIora:

a) TEHJEHIUs SKOHOMMHM, KOTOpasi MPHUBOAUT B Juanore Kk monauduxanuu TpeGoBaHUI
[JIarojIbHOM BaJIECHTHOCTH, BBIPAXKAIOIIEHCS B TOM, UTO HEKOTOpBIE 00s3aTENIbHbIE KOMIIOHEH ThI
MOTYT OBITh OMYIIEHBI;

0) ans Auanora XapakTepHbl SJUIMIITHYECKUE MPEIJIOKEHUS, B KOTOPBIX pEeMaTHUYECKUIN
9JIEMEHT BBICTYNAE€T B POJM MPEAJIOKEHHS B BOINPOCHO-OTBETHOM €JMHCTBE, OCTAJIbHbIE
KOMITOHEHTBI JJIMMUHUPOBAHBI:

“Wann kommen Sie zuriick?” — “Ubermorgen” (cTpyKTypHas cxXema OTBeTa MPOEIUpyeTcs
U3 BOIIPOCA);

B) HOBOE, JIOTHUECKH Ba)KHOE (peMa) BBIHOCHTCS B peIlinKe Ha mepBoe mecto: Mir hat die
Mutter das Buch gekauft.

BHuManue cTyieHTOB 0OpamniaeTcsi Ha OCTPOEHHE BOIPOCHO-OTBETHBIX €MHCTB: OHU MOTYT
IPECTABIATh COOOM JOMONHAIONINE IPYT ApPYyra peIruiiku. B OTBETHOHN peruiMke 3BYYHUT WIIU
NPUBOJUTCS HOBOE ToikoBaHWe. OJHA peruiMka MOXeT 3ampamuBath MHbopMmanuio. Ilepen
CTYJ€HTOM CTaBUTCS 3aJada H30erarb MMUTATHUBHBIX OTBETOB, HCIIOJIb30BaTh JIEKCUYECKUE
CUHOHUMBI. SICHO, 4TO OTBETBI, HE COOTHECEHHBIE CTPYKTYPHO CO CTUMYJIMPYIOLIEH PEIIMKOH,
TpeOyIOT OOJIBIIIEr0 HANPSKEHUS MBICIUTEIbHOW JAesITenbHOCTH. OTBETHBIE PEIUIMKU
Bappupytorcs. JlJis TPEHUPOBKH BapUaHTOB JJUIMITHUECKUX CTPYKTYP B OTBETHBIX pPEIIMKax
CTyJIEHTaM TPEJIaraeTcsl «Io MEMoYKe» OTBETHTh Ha Bompoc, Hampumep: “Haben Sie sich den
Film angesehen?” — “Ja, ich habe es.” — “Habe ich.” — “Ja, schon gestern angesehen”.

BaxxHo mpu 3TOM YYHMTHIBATh, YTO «YCCUECHHBIC» MPEUIOKEHUS TMEPEAA0T Pa3IMUYHYIO
CMBICIIOBYIO M DMOIMOHAIBHYIO Harpy3ky. Tak, ymorpeOienue mpuyactusi B otBere (gesagt)
MOJITBEPK/IAET, YTO COBEPIIEHO UMEHHO 3TO jeiicTBue (nicht geschrieben, nicht telegraphiert).
A TIp¥ UCIIOJIB30BAHUH JIMIITH BCIIOMOTATENBHOIO IJ1aroyia octuraercs 3G(exT nouyepKkuBanus,
BbIJICJIEHUSI CaMOT'0 COBEpUICHUS ACMCTBUS, MPUYEM TJArojl MOXET HMETh 3MQaTHUecKoe
yAapeHue.

B 1enom jxe oueBHIIHO, UTO PACCMOTpPEHHE OCOOCHHOCTEH MUATOrMuecKoil peud B paMKax
pa3HbIX KOMMYHUKATHBHBIX chep MMeeT 3HaueHue Jisi 00y4yeHUss MHOCTPAHHBIM S3bIKaM, JJis
COCTaBJICHUS TMOCOOMH, I O0OpMIICHHS YYEOHBIX AMAJOTHUYECKUX TEKCTOB M YNPAKHEHUH.
Jleno B TOM, YTO 10 CHUX IOP HEIOCTaTOYHO YYUTHIBAETCS TPeOOBAHHWE CTUIMCTUYECKOIO
COOTBETCTBUSI Y4YEOHBIX PEUYEBBIX CPEACTB XapaKTepy NaHHOM KOMMYHHMKATHUBHON cdepbl u
peYeBOl CHUTYyaluu. HabGmronaercss HekoTopass OmacHOCTb TOrO, YTO HAa CMEHY paHee
BCTpEUaBIlElCS KHIKHOCTH B O(QOPMIIGHUH OOUXOJHO-OBITOBBIX JHAJIOTOB TIOSIBIISETCS
Ype3MepHOe NMpUMEHEHNE 0COOCHHOCTEN U IITaMIIOB OOMXOAHO-PAa3rOBOPHON peur B AMANIOrax
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NIeNIoBOM, O(UIIMANbHOM, MPOo(ecCHOHATbHOM M HAaydyHOW HANpPaBICHHOCTH. MexXay TeM,
CTWJIEBAasl AaJEKBATHOCTb HCIIOJNIB3YEMBIX PEUYEBBIX CPEACTB  SABJAECTCA  IPEIIOCBIIKON
€CTECTBEHHOI0 TOBOPEHHUS, CBOOOJHOIO BIAJIEHUS SI3bIKOM, M MO3TOMY €il ClenyeT YAeNsiTh
COOTBETCTBYIOIIEEC BHUMAaHUE KaK B TEOPETUUECKOM aCIEKTE, TaK U IMPH MHOSI3BIYHOM O0OyJeHUH.
WNnaue roBops, 6e3 crenuanbHOrO yriayOJIEHHOro M3y4€HHUsl NMPHUPOJAbI Pa3rOBOPHOM pedd U
3aKOHOMEPHOCTEW TEKCTOMOPOXKIACHUS JIMHIBOAUIAKTUKA HE MOXET IOJYyYUTh JIOJHKHOTO
pa3BUTHA.
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CtyneHTbl  BBICHIMX ~ y4eOHBIX ~ 3aBEJCHHM  CTAJKUBAIOTCI  C  TOCTOSHHBIM
IICUXOOMOLIMOHAIBHBIM CTPECCOM M HAarpy3KOil HM3-3a BBICOKOM aKaJeMMYECKOW HarpyskH,
HK3aMEHOB, IMpolecca aJanTallMd W MEXKIMYHOCTHBIX OTHOIIEHHH. OTH (akTophl MOTYT
OPUBOJUTh K YCTAJOCTH, MPOKPACTUHALMU U ICUXUYECKOMY HAINPSHDKEHUIO, YTO CHUXKAET
s¢¢pexkTuBHOCTh 00y4yeHus. llcuxomormueckue cCiykObl HMEIOT Ba)XKHOE 3HAYCHHE JIJIs
YIOPABJICHUSI CTPECCOM M MOAJAEPKAHMS ICHUXWYECKOro 310pOoBbs. BceMupHas opraHuzanus
3paBOOXPAHEHUS TAK)KE OTMEYAeT, YTO CTYIAEHTBhI CTAJIKMUBAKOTCA C ICUXOIMOLMOHAIBHBIM
CTPECCOM, aKaIeMUYECKOW HAarpy3Koi U MEKIMYHOCTHBIMU KOH(QIUKTaMU.[3]

OcHoBHBbIe TP00J1eMBbl, Ha0/II01aeMble Y CTY/ICHTOB, U UX BJIHSIHHE:

o AxkaJeMuuecKasi Harpy3Ka: CTpOrui y4eOHBIN TUIaH, SK3aMEHBI, PEUTHHTOBAsI CHCTEMA
U TpebOBaHUE JOCTHXKEHUS BBICOKMX pE3YyJIbTaTOB SBISIOTCS OCHOBHBIMH HCTOYHUKAMU
cTpecca.

o IlcuxodMonMOHANBHBIN cTpecc: ananTaiys K HOBOHM cpefe, (PMHAHCOBBIE TPYIHOCTH H
TpeBora o OyayIeM YCHIIMBAIOT YCTAJIOCTh U SMOLIMOHAIIbHOE HANPSKEHUE CTYIEHTOB.

o  MexIMYHOCTHBIE KOH(IHUKTBI: HETONOHUMAHUE MEXKIY CTYACHTaMH, & TAaKKE MEXIY
IPENONABATESIMA M CTYJCHTAMH OKAa3blBa€T HETATHBHOE BIMSHME HA COLHUAJIBHO-
IICUXOJIOTUYECKUN KIIMMaT.

Ot 00CTOSITENHCTBA MOBBIMIAIOT AKTYaJbHOCTh CIYXObI INCHUXOJIOTMYECKOH IOMOIIIH.
OpnHako HU3KUIM YpOBEHb (PaKTUYECKUX OOpAIllEHUH CTYIEHTOB YKa3bIBaeT Ha CYLECTBOBAaHUE
COLIMATBHO-TICUXOJIOTHUECKUX OaprepoB. Takum oOpa3om, HayuHas mpoOiieMa ompezesnseTcs
CIEyoIMM  00pa3oM: HEOOXOAMMO  M3y4YUTb, KakKH€ COLHUAIbHO-TICUXOJOTHYECKHE
JETEPMUHAHTBI ONPENENAI0T 00palleHle CTYA€HTOB 3a IICUXO0JOTHYECKOM MOMOIIIbIO.

TeopeTnko-MeT010JI0rHYECKAS YACTH

ConuabHO-TICUXO0JIOTMYECKUE J€TEPMUHAHTBI OTHOILIEHHUS OCHOBAHBI Ha
TPEXKOMIIOHEHTHOM Moaenu oTHomeHus (I"'opaon Onmoprt):[2]

1. KorHUTHBHBII KOMIIOHEHT — 3HaHUA U NIPEJICTABIEHUS O IICUXOJIOTUYECKOH CITyX0e;

2.AQpdeKTUBHBIII KOMIOHEHT — OMOLMOHAJbHAS OIEHKA, IOJOXHUTEIbHOE WM
OTpHLIATEIbHOE OTHOLIEHHE K CIYXKOe€;

3.IToBeneHYeCcKUid KOMIOHEHT — TMPAKTHKa OOpalleHWs 3a IMOMOIIBI0 WM OTKa3 OT
oOparieHus.

Kpome Toro, Teopust Anekces JIeoHTheBa MOKa3bIBa€T, YTO MOTHBAIIMOHHBIC JICTCPMHUHAHTHI
(MoTHBaIHS, TIOAAEPHKKA, COIMATIbHBIA KOHTEKCT) ONPEALISIIOT oBeaeHue. [ 1]

Ha ocHOBe JaHHBIX TEOPETUYECKUX  TMOJOXKEHUM  OJIOKM  aBTOPCKOM  aHKEThI
HMHTEPIPETUPYIOTCA KaK COOTBETCTBYIOIINE COIUATIbLHO-TICUXO0JIOTUYECKHE JIETEPMUHAHTHI:

Biaok ankeTsl Tun 1eTepMUHAHTBI
1. OcBenOMIIEHHOCTD KorantuBHas
IloBenenueckas
I1. OnbIT OOpanieHus
(pe3ynbTaTUBHAS)
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III. Ouenka AddexTuBHas
IV. [IpuunnHbIe hakTOPHI MortuBannoHHas
ConnaibHO-aKTUBHAS /
V. Ilpennoxenus JEeATEIIbHOCTHAsA
JIETEPMUHAHTA

MeTo0/10TUs HCCJIETOBAHUSA
Ilens wuccnenoBanusi: BrigBIeHHE KOTHUTHUBHBIX, a(@@PEKTUBHBIX, MOTHBALIMOHHBIX U

CONNAJIbHO-aKTUBHBIX ACTCPMHUHAHT, BJIMAIOIINX HA 06pameHHe CTYACHTOB BBICHINX y‘-Ie6HI:IX

3aBEJICHUM 3a IICUXO0JOTrHUYeCKOM IIOMOIIBIO.

3agauu uccieI0BaHus

1.

OnpenenuTh ypoBEHb OCBEAOMIIEHHOCTU CTYIEHTOB O AESTENBHOCTH NCUXOJIOTMUYECKOU

CITY>KOBI;

2.
3.
4.
S.

N3yunth onbIT 0OpaiieHus 3a NCUX0JI0rH4eCKOi MOMOIIBIO;

[Tpoananu3upoBaTh OIEHKY AEATESILHOCTH IcuX0Jiora (ad(HEKTUBHBIN KOMITOHEHT);
BoissBuTh npudrHHBIE (haKTOPHI OOpalieHus (MOTHUBAIIMOHHAS JIETEPMUHAHTA);
[Ipoananu3upoBaTh MO3UIUIO CTYJEHTOB OTHOCUTEIHHO COBEPIICHCTBOBAHUS CIYKOBI

(coumanbHO-aKTUBHAS IETEPMHUHAHTA).

Bri6opka

B wuccnenoBanum mnpuHsiu yvyactue 120 crymentoB 1-4 kypcoB. HccrnenpoBaHue

IMPOBOAWJIOCH HAa ITPUHOHIIAX AHOHUMHOCTH U 2106p0BOJIBHOFO ydacTus.

HNucTpymenTapuit
ABTOpCKasi aHKeTa BKJIIOYAeT 25 BOIPOCOB U COCTOUT U3 5 OJIOKOB:

1.0OcBe1OMAEHHOCTh — KOTHUTHUBHAS JETEPMUHAHTA;

2.0nbIT 0OpalieHnss — MOBEICHYCCKAs JCTCPMUHAHTA;

3.0nenka — adexTuBHAS JETEPMUHAHTA;
4. TlpuarHHBIE PAKTOPHl — MOTHBAIIMOHHAS IETCPMUHAHTA;

5.Ipenyioxkenns — coluanibHO-aKTUBHASI IETEPMUHAHTA.

Huxe npuBoaUTCA TEKCT aBTOPCKOM aHKETHL.[S ]
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AHKeTa 1o H3YYCHUIO CONUAIBHO-TICUXOJIOIHICCKUX 0CO0EHHOCTEel OTHOIIEHUS
CTYACHTOB K NMCHXO0JIOTHYeCKOH cnymﬁe B BBICIIINX y‘leﬁHle 3aBCACHUAX

OcBe10M/IEHHOCTD CTYACHTOB O [1eATeJIbHOCTH 1 H
. a erT
NCHXO0JIOTHYecKoi cay:k0b1 BY3a

1 S xopoto 3nakom(a) ¢ ncuxonorom BY3a

Y MeHs He BO3HUKAIIO HEOOXOIUMOCTH 00paIaThes K
ncuxojory BY3a

S yyactBoBaJi(a) B MEPOIIPUSITHUSIX, TPOBOAUMBIX IICHXOJIOTOM
BV3a

Mens ycTpauBaeT KOHQUICHIMATLHOCTh IICUXOJIOTHIECKON
CITYXKOBI

A CUUTAI0, YTO KOHCYJIbTAIMOHHAA TTOMOIIb MOKCT OBITH MHE
ITIOJIC3HA

OnpIT 00pamIeHusi CTYI€HTOB 32 NMCHUX0J0TMYeCKO 1 H
a eT

MOMOIILI0

B cocrostHum HepBHOTO HanpsiKeHUs 1 oOpamancsa(ack) K
ncuxojory BY3a

2 51 Hu pa3y He oOpamascs(ack) k nicuxosnory BY3a

IIpy BO3BHMKHOBEHUH TPYAHOCTEW B YHUBEPCUTETE 5
oOpamancsi(ach) K ICHXOJIOTY

st MEeHs ToydeHue MCUX0I0TrMYECKON MOMOIIN —
€CTECTBEHHO U HE BBI3BIBAET CTpaxa

[Tpu HaNM9IMK TUYHOM TPOOIEMBI T MOTY OOPATUTHCS K
IICUXOJIOTY

| MHeHus1 cTy1eHTOB 0 ncuxoJsiore BY3a Ha Her

A cumraro paboty ncuxosora BY3a ynoBiaeTBOpUTENbHOM

S He ynoBneTBoOpéH(a) neaTenbHOCThIO Ticuxonora BY3a

HesarenpHOCTh TIcuxojiora BY3a mue Mano 3Hakoma

A W N P -

Jlomxen nu nicuxosior BY3a ocyiecTBasTh CBOIO
JESATEIIbHOCTh YE€PE3 COLIMAIIBHBIE CETH?

bl CUMTAar0, 4TO O6paHICHI/IC K IICUXOJIOTY IMOBBIIACT KAYCCTBO
KU3HHU

DaKTOopbl, NO0YXKAAONIHE CTYICHTOB 00paIIaThCH K

v
ncuxosory BY3a

Ha Het

A cunraro HeOOXOIMMBIM 00PAMIATHCS K IICHXOJIOTY, €CITU
YyBCTBYIO €05l TI0XO

[Tpu BO3HUKHOBEHNU KOH(MIUKTOB MEXKITY CTYACHTAMHU
cieyeT oopamarbes K ICUXOJIOTY
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B cnyuae koH(paukTa ¢ npenogaBareasMu He0OX0IUMO

3 00paTUTHCS K IICUXOJIOTY
4 CryneHTbl 00paiatTes K MCUXOJIOTY JUIs MTOTYYeHUS
KOHCYJIbTallMi IO BOIIPOCaM Mpo(ecCHOHaTbHOTO Pa3BUTHS
5 CryneHTbl 00palarTcs K MCUXO0JIOTY IPU OTCYTCTBUU
NOJJEPKKHU MJIM OLIYILEHUH COLMAIbHOM U30JILUN
Vv IIpennokeHusi CTyAEHTOB 110 COBEPIIEHCTBOBAHUIO H
NCUXO0JIOTH4YecKoil caay:x0b61 BY3a Ala r
1 Heo0xonmuMo BHEAPATH MCUXOJIOTUYECKUE MEPOITPUSITHS,
YKPEIUIAIOIINE B3aUMOIEUCTBHE IICUX0JIOra CO CTYI€HTaMU
5 [Tcuxonmoru BY3a nomxHbBI IPOBOAUTD 3aHATHS, 3HAKOMSIIINE
CTYJICHTOB C COBPEMEHHBIMH JIOCTUKEHUSIMU TICUXOJIOTUH
3 Crnenyet yBeIUYUTh ITAT TICUXOJIOTOB M O0ECIIEUUTh UX
paboTy Ha KaKIOM (paKyIbTeTe
4 [Icuxonoru AOMKHBI MPOBOAUTH MOTHUBAIITMOHHBIC 3aHSATHS,
crocoOCTBYOIKE TPOPECCHOHAIBHOMY Pa3BUTHIO CTY/IEHTOB
5 [Icuxonornyeckas paboTa co CTyJ€HTaMU J0JKHA

OpPraHM30BBIBATHCS KaK B OHJIAWH-, TaK U B o(aitH-hopmare

Hoacuér pe3ybTaToB
OtBet «Jla» — 1 Gamn

OtBet «Her» — 0 0aioB

HNurepnperanus pe3yibTaToB
MaxkcuManbHOE KOJINYECTBO OaJuI0B B KaXXIOM paznene —
O011ee MaKkCUMaIbHOE KOJINYECTBO 0aJUIOB — 25

Jlnamna3on 0asioB WNHuTtepnperanus
0.8 HeratuBHoe unu 6e3paznnyHoe
B OTHOIICHHE K MICHUXOJIOTHYECKON CITykK0e
9-17 Cpennee, HEUTpaIbHOE OTHOILIEHUE
18-25 ITo3uTHBHOE, AKTUBHOE OTHOIIIEHUE

3Mnnpnqec1me PeE3YyJIbTATHI
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OO6miue pe3ybTaThbl

Jnana3on KonunuectBo Ipouent (%) VinTepnperanus
Oau1oB CTYJICHTOB
Heratusuoe/
0-8 18 15% 0e3pa3InyHoe
OTHOIIICHHUE
9_17 64 5306 Henrtpanbsnoe
OTHOIIICHHUE
ITo3utuBHOE/
18-25 38 32% AKTHUBHOE
OTHOIIICHHUE

KoruutueHas nerepMuHaHTa (OCBEIOMIEHHOCTD )

48% CTyJIEHTOB 3HAKOMBI C TICUXOJIOTOM;

63% cuuTarOT KOHCYJIbTALIMOHHYIO TOMOLIb TIOJIE3HOM;

52% ynoBneTBOpeHbl YPOBHEM KOH(PHICHIIUATHLHOCTH.

AddexTuBHasg neTepMUHaHTa (OLIEHKA)

55% OLIEHUBAIOT JeSITETbHOCTh MICUX0JIOTa KaK YJIOBJIETBOPUTENILHYIO;
61%  cudTarOT, dYTO  TICUXOJOTMYECKas Cay)K0a  TOBBIINIAET  KAa4eCTBO  JKU3HH;
37% He 00namaroT A0CTaTOYHON HHpOpMAaIUE O IeITeIbHOCTH TICUX0JIOoTa.

MoTuBalroOHHAas IeTepMUHAHTA (IPUYKMHHbBIE (DAKTOPHI OOpaIeHus)

OMOIMOHANBHBIN tuckoMpopt — 72%;

CommanbHas UW30JSIUSA  (OIIYIIEHWEe HCKIFYEHHOCTH W3 KoJulekthBa) —  70%;
Kondmuktaeie cutyarnum — 66%;

Bomnpocs npodeccronansHoro pazsutus — 64%.

[loBenenueckas teTrepMHHAHTA (OTBIT OOpaLEHU)

27%  crymenToB  (hakTHYeCKM ~ oOpamaiuch 32 NCHUXOJOTHYECKOW  TOMOIIBIO;
69% BBIpa3uIM TOTOBHOCTh OOPATUTHCS IPU BOZHUKHOBEHUH HEOOXOAMMOCTH.

ConmanbHO-aKTHBHAS IETePMUHAHTA (TIPETOKEHU )

Opranu3anus oHIaliH- 1 oQaitH-cIyK061 — 82%;

YBenudyeHne KoJIu4ecTBa MCUXOJIOTUYECKUX Meponpustuii — 78%;

Pacmiupenue  mTaTHBIX ~ €QUHHUII  TICHUXOJIOTOB  Ha  dakynprerax —  (4%j;
[IpoBeneHre MOTHBAITMOHHBIX TPCHUHTOB — 76%.

Oocy:xnenue

[TonmydeHHbIe pe3yabTaThl CBUJIETENBCTBYIOT O TOM, UTO:

o KornutuBubie u adQexkTuBHBIE [ETEPMHUHAHTBI XapPaKTEPU3YIOTCS OTHOCHUTEIHHO
NO3UTHUBHBIMH TOKA3aTEISIMH, OJHAKO MOBEICHYECKHI KOMITOHEHT ((paKkTHIeCKoe OOpalieHue)
ocTaéTcsl Ha HU3KOM YPOBHE.
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o« Cucrema JeTepMHHAHT HOCHUT  KOMIUIEKCHBIM  Xapakrep, oOpalieHue  3a
NICUXOJOTMYECKOM TMOMOIIBI0 BO MHOIOM OOYCJOBIIEHO COLIMAJIbHO-MOTHUBAIIMOHHBIMU
dakTopamu.

o CrynmeHTsl BBIPOKAIOT CONHAIBHYIO TOTPEOHOCTH B PAa3BUTHH TCHUXOJOTUYECKOU
CITY)KOBI.

OTO O03Ha4yaeT, YTO OJHOr0 JHIb (OPMAJIBLHOTO HAIUYUS CIY>KObl HEJOCTATOYHO;
HEOOXOIMMO aKTHBHOE HWH()OPMHUPOBAHWE CTYACHTOB, CHIKEHHE YPOBHS CTUTMAaTH3alluU M
dbopMupoBaHIE MOTUBALIMOHHOW TOTOBHOCTH K OOPAIIEHUIO.

3akirouenune

1. BomBPIIMHCTBO CTYACHTOB 3aHUMAIOT HEUTPAJIbHYIO TO3WIMIO 10 OTHOMIEHUIO K
MICUXOJIOTMYECKON CITyk)0e.

2. Ilokazatenu ¢akTHuyeckoro oOpaileHuss HU3KHE, OJHAKO TOTOBHOCTh OOpAaTUThCS 3a
TIOMOIIIBIO TOCTATOYHO BBICOKASI.

3. HerepMuHaHTHI OOpalIeHHs] BKIIOYAIOT KOTHUTUBHBIC, ad()EeKTUBHBIC, MOTUBAIIMOHHBIC
U COLIMAJIbHO-aKTUBHBIE (DAKTOPBHI.

4. Heobxoaumo MOMYJISIPU3UPOBATH MICUXOJOTUYECKYIO CIIyXKO0y, YCUJIMBATh
WH(OPMAIIMOHHYIO TIOJUTHKY M CHUYKATh 3JIEMEHTHI COITUATBHON CTUTMATH3AIUH.
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8 cmamuve Paccmampuearomcs 803MONCHOCTU
UCNONIb308AHUSL  POJIebIX  OUOAKMUYECKUX — uep  Kak
aghpexmuenoeo cpeocmea pazeumus OUAIOSUYECKOU peyu
cmyoenmos ypogus A2-Bl npu 006yueHuu Hemeyxomy s3biK).

ObocHogvieaemcsi  3HAUUMOCMb — OUANOSUYECKOU  popMbl
ouUano2u4ecKas peys,

00WeHUs 8 POPMUPOBAHUU KOMMYHUKAMUBHOU KOMNEMeHYyUl
posesvle uepul,
U AHATU3UPYIOMCsE MPYOHOCMU, ¢ KOMOPbIMU CIAIKUBAIOMCSL
obyuarowuecs Ha OaHHom yposHe. (Ocoboe 6HUMAHUE

y()eﬂﬂemc;z Memoou4ecKuUM acneKkmam opzaHusayuu pojiesovlx

ouoaxkmuuecKkue uepbsl,
HeMeyKuUll s3vlK,

ypoeensb A2-Bl,

uep 8 yCio8uAiAx COBmMecnitHoco 06yquuﬂ, a makoKce ux 6JIUAHUIO
KOMMYHUKAMuUEHAas

Ha passumue CnOHNMAHHOCHIU, peueeoﬁ uHuyuamuesvl U
KomnemeHyus, yCnmHas

KOMMYHUKAMUBHOU AKMUsHocmu cmyoenmos. I[IpedcmasneHul
peub, COBMEeCmHOe .
npuMepsbl MUNUYHBIX USPOBLIX CUMYAYULL, CHOCOOCMEYIOUUX
Gopmuposanuio YCMOUYUBLIX HABbIKOB YCMHO20

83AUMOOCUCMBUSIL.

obyuenue.

CoBpeMeHHOe OOy4YeHHE MHOCTPAHHBIM S3bIKAM OPHEHTUPOBAHO Ha (POPMHUpPOBAHHUE Y
00y4aroLMXcsl CIOCOOHOCTH K PealbHOMY MEXINYHOCTHOMY OO0IIeHH0. B 310l cBsi3u ocoboe
3HauYeHHE NMPUOOPETAET pa3BUTHE YCTHOM peuu, U MPEXk e BCEro IUalornyeckon, kak Hauboiee
€CTECTBEHHOM (POPMBI S3BIKOBOTO B3anMonaencTBusi. st cTyneHToB ypoBHs A2-Bl maHHBIHM
sTan oOy4yeHHs SBISETCS IMEPEXOJHBIM: OT YCBOCHHS Oa30BbIX S3BIKOBBIX CTPYKTYp K HX
CaMOCTOSITEIbHOMY U THOKOMY HCIOJIb30BAaHUIO B Pa3IMYHbIX KOMMYHUKATUBHBIX CHUTYalIHSX.
OpnHako MMEHHO Ha 3TOM YPOBHE yYalIUECs YaCTO UCIBITHIBAIOT 3HAUUTEIbHBIE TPYIHOCTH MPU
NOCTPOCHUM [JUAJOra, 4TO CBA3aHO C OIPAHMYEHHBIM CIIOBAPHBIM 3aIacOM, HEIOCTATOYHOU
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aBTOMaTHU3allMell TPaMMaTUYECKUX HABBIKOB, a TAKXKE MCUXOJIOTHYECKUMHU OapbepamH, TAKUMHU
KaK CTpax OMIMOKH U HEYBEPEHHOCTb B COOCTBEHHBIX PEUEBBIX BO3MOKHOCTSIX.

B sTux ycnoBusix oco0yr akTyalbHOCTh MPUOOpETaeT MOUCK d(PPEKTUBHBIX METOIUUECKUX
CPEICTB, COCOOCTBYIOIINX aKTUBHM3AIMH PEUEBOU ACITEIBHOCTH CTYJAeHTOB. OJTHUM M3 TaKUX
CPE/ICTB SIBIAIOTCS TUAAKTUYECKUE UTPbl, B YACTHOCTU POJIEBBIE MIPbI, KOTOpPbIE MO3BOJISIIOT
MOJIETTUPOBATh peajbHbIe CUTYallMU OOLIEHUS U CO3AAI0T OJaronpUsTHYIO Cpeay AJi pa3BUTH
KOMMYHUKAaTUBHBIX HaBBIKOB. PomeBasi wmrpa mpezacraBisier co0oil 0coOblii BHI yueOHOM
NeSITEIbHOCTH, B KOTOPOM OOydarolluecsi MPUHUMAIOT Ha ceOs oIpellel€HHbIe COLMaIbHbIE
POJIM M B3aUMOJCHCTBYIOT IpYr C IPYroM B paMKax 3aJaHHOro croxketa. Takas opma paboThl
o0ecrieunBaeT He TOJIBKO YCBOCHHE SI3BIKOBOTO MaTepHasa, HO M €ro aKTHBHOE HMCIIOJIb30BaHUE
B YCJIOBUSAX, MPUOIMKEHHBIX K pealbHON KOMMYHHKAIIUH.

Hcnonp3oBaHue pojieBbIX UIP B 00YUYEHUU HHOCTPAHHBIM SI3bIKaM OIHUPACTCS Ha MOJIOKEHUS
KOMMYHHMKATUBHOI'O U JI€ATEIbHOCTHOIO MOAXOA0B, COINIACHO KOTOPBIM SI3bIK pacCMaTPHUBAETCS
KaK CpeJICTBO OOILEHUs], a 00yueHHne — KaK MPOoIecC aKTUBHOI'O B3aUMOJCHCTBHS YYaCTHUKOB.
B xone poneBoil urpsl co3aar0TCs YCIOBUS Ul €CTECTBEHHOI'O PEYEBOr0 MOBEACHHUS: CTYIEHTbI
HE MPOCTO BOCHPOU3BOJAT 3ayyeHHbIE (hpa3bl, a CTPEMSTCS BBIPA3UTh COOCTBEHHBIE MBICIH B
COOTBETCTBUM C KOMMYHHKAaTHBHOW 3aJauell W BBIOpPAHHOW pOJBI0. OTO CHOCOOCTBYET
Pa3BUTUIO HE TOJBKO SI3BIKOBBIX, HO M COLIMOKYJBTYPHBIX U CTPATErHMYECKUX KOMIIOHEHTOB
KOMMYHUKAaTUBHOW KOMIIETCHIINH.

Oco0y10 3HaYMMOCTh POJIEBBIE UTPHI MPUOOPETAIOT B YCIOBHUSAX COBMECTHOTO OOYYEHMS,
KOIJja B3aUMOJICHCTBUE MEXAY CTYJEHTaMU CTAaHOBUTCS OCHOBHBIM MEXaHH3MOM YCBOEHUS
s3pika. COBMECTHAsl JIEATENBHOCTh CTUMYJIUPYET OOMEH peIUIMKamMH, (OpPMHUPYET HaBBIKU
COTPYIHUYECTBA U CIOCOOCTBYET Oojiee TIyOOKOMY BOBJICUEHHWIO B yueOHBINA mporiecc. [Ipu
9TOM KaX/IbIil Y4aCTHUK UIPbI OKA3bIBAETCS BKIIOYEHHBIM B KOMMYHHKAIIUIO, YTO CYILIECTBEHHO
yBeJIN4MBaeT 00bEM peueBOl MPAKTUKU IO CPABHEHUIO C TPAJAULIMOHHBIMU (pOopMaMu 00ydeHusl.

D¢ (HeKTUBHOCTh POJIEBBIX WTP BO MHOTOM 3aBHCHUT OT HMX METOJUYECKH T'PAMOTHOMN
opranusanuu. BaXXHO yuuTHIBaTh YPOBEHB S3BIKOBOM MOATOTOBKU CTYJIEHTOB, UX MHTEPECH U
KOMMYHUKaTuBHbIe ToTpeOHOCcTH. Ha ypoBHe A2-B1 nenecoo6pa3Ho MCoOnb30BaTh CUTYalUH,
OJIM3KME K TMOBCEIHEBHOM U3HU, TaKWe KakK MOCEIIEHHE PeCcTOopaHa, 3acejJeHUEe B FOCTHHHILY,
MOKYITIKa TOBapOB, BU3UT K Bpauy WM 00CYKIeHHE YIeOHBIX U OBITOBBIX BOIPOcoB. [logo0HbIe
CLICHapUH MO3BOJISIIOT OTpadaThIiBaTh TUIIMYHBIE PEUEBBIE MOJEIN U OJHOBPEMEHHO Pa3BUBATh
YMEHHE BapbUPOBATh BBHICKA3bIBAHUSI B 3aBUCUMOCTH OT KOHTEKCTA.

He MeHee BaKHBIM SIBISI€TCS ATall MOArOTOBKM K UIpE, B XOJ€ KOTOPOIro MperojaaBaTellb
BBOJUT HEOOXOAMMYIO JIEKCHKY, MOBTOPSET TpaMMAaTUYECKHE KOHCTPYKLMU U Tpejajaraer
o0pa31bl 1UaIoroB. ITO CO3/1a€T OCHOBY JJI YCIEIIHOIO Y4acTUs CTYACHTOB B UTPE U CHIXKAET
YPOBEHb SI3BIKOBOM TpeBOKHOCTH. OJHAKO cleayeT u30eraTh Ype3MEpHON periiaMeHTAIl|H:
U3JMIIHE KECTKUE CLIEHApUM OrPaHUMYMBAIOT CIIOHTAHHOCTh U CHMXKAIOT KOMMYHUKAaTHBHYIO
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HEHHOCTh 3agaHust. ONTUMaNbHBIM SIBISIETCA COYETAHUE OMOpPbI Ha S3BIKOBOW Marepuai C
BO3MOKHOCTBIO CBOOO/IHOTO BBIOOpA pEUEBBIX CPEJICTB.

B mpouecce poneBoil Urpel CTYAEHTHI y4aTcsi HE TOJBKO T'OBOPUTb, HO M CIyIIaTh
co0ecenHnKa, pearupoBaTh HAa €ro BBICKA3bIBAHUS, 3aJlaBaTh YTOYHSIONIME BOIMPOCHI U
HOJIeP>KUBATh  pa3roBop. Takum o0pazoM  (QOPMHUPYIOTCS  KJIIOUEBBIE  KOMIIOHEHTHI
JMAIOTUIECKON PeYH: WHUIIMATHBHOCTh, PEAKTHUBHOCTH, JOTHYHOCTh M CBSI3HOCTH. OCOOCHHO
BaXXHO, YTO UTpoBas (hopma oOyueHUs! CIIOCOOCTBYET CHIDKEHHUIO TICHXOJOTHYECKHX 0apbhepoB:
yJyacTH€ B PpOJIM MO3BOJSIET CTYACHTaM AMCTAHIUPOBATHCS OT COOCTBEHHOM JIMYHOCTH U
YyBCTBOBATH ce0s1 00jIee YBEPEHHO B MPOIECCE OOIICHHMS.

AHanIM3 MeJaroruyecko MpakTHKU MOKAa3bIBAET, UTO PEryJIsSPHOE MCIOIb30BAHUE POJIEBBIX
UTp NPUBOAMUT K 3aMETHOMY IOBBIIICHUIO YPOBHS YCTHOM pe4yd CTyAEHTOB. OHM HAuMHAIOT
aKTUBHEE y4yaCTBOBAThb B JMAJOrax, JE€MOHCTPUPYIOT OOJIbLIYI0O TMOKOCTh B HCIOJb30BaHUU
SI3BIKOBBIX CPEJICTB M MPOSBISIOT TOTOBHOCTH K CIIOHTAHHOMY BBICKa3biBaHUIO. Kpome Toro,
BO3PAaCTacT MOTHBAIUS K M3YYCHMIO S3bIKa, TaK Kak y4eOHBINH mpouecc mpuolOperaer Oosee
JUHAMHUYHBIN U YBJIE€KaTEIbHBIN XapaKkTep.

BMmecte ¢ TeM cienyeT yYuThIBaTh U ONpeAeIEHHbBIE OrPaHUYEHUS JaHHOTO MeTo1a. PoneBbie
UTpbl TPeOYIOT 3HAUUTENIbHBIX BPEMEHHBIX 3aTpaT Ha MOJATOTOBKY M OpraHU3aIUIo, a TaKKe
BBICOKOT'O YPOBHS IEAarorn4eckoro MacTepcTBa co CTOpOHbI npenojaBaTens. Kpome Toro, B
TpyIIe MOTYT TMPHUCYTCTBOBATH CTYNEHTHI C Pa3HBIM yPOBHEM AaKTHBHOCTH, YTO TpeOyeT
¢ depeHInpPOBaHHOIO OX0/1a U MPOJLYMAHHOTO pacipeaenaeHus pojeil. Tem He MeHee MpH
IrPaMOTHOM  METOJMYECKOM pealu3allud MPEeuMyLIecTBa POJEBBIX WUIP 3HAYUTEIBHO
MIPEBOCXOIAT BO3MOYKHBIC TPYAHOCTH UX UCITOJIE30BAHUSI.

[TpakTrueckas peanu3anus poJIeBbIX TUAAKTHUECKUX UT'P HA 3aHIATHAX IO HEMEIIKOMY SI3BIKY
TpeOyeT MO3TAMHOr0 MOAX0Aa U YETKOI0 METOMYECKOro IIaHupoBanus. Ha HayaisHOM 3Tamne
IpEeroiaBaTeslb ONpeeNseT KOMMYHHUKATUBHYIO II€JIb WUIPbI, MOAOUPAET COOTBETCTBYIOLIUI
A3BIKOBOM MaTepuall U (GOpMyIHpYeT cUTyaluio oOueHus. BaxkHo, yToObl UrpoBOE 3a/laHue
COOTBETCTBOBAJIO HE TOJILKO YPOBHIO SI3bIKOBOW MOATOTOBKHM CTYAEHTOB, HO M MX BO3PAaCTHBIM
0COOEHHOCTSIM, HHTEPECaM U JKU3HEHHOMY OmbITy. UeM Oimke UrpoBas CUTyalusi K peaibHbIM
YCIIOBUSIM OOIIEHMSI, TEM BbILLIE YPOBEHb BOBJICUYEHHOCTH OOydaromMXCs M TeM 3(PQeKTUBHEE
(OpMHUPYIOTCSI HABBIKU AUATIOTHYECKON PeUn.

OnHMM M3 BaXHBIX MPEUMYLIECTB POJEBBIX HUIP SBISAETCS BO3MOXKHOCTh HMHTErPALlUU
pa3IMYHBIX BUIOB PEUEBOH JEATEIBHOCTH. Tak, MOArOTOBKA K UTPE MOXKET BKIIIOYATh YTCHHE
TEMATHYECKUX TEKCTOB, MPOCIYIIMBAHUE IUAIOTOB, BBIMOJHEHUE JIEKCUKO-TPAMMaTHUECKUX
yIpaXHEHUH U 00CYyXKIeHHEe KOMMYHHKAaTUBHBIX cTpaTeruil. B xoje camoil urpel CTyneHTHI
aKTUBHO MCIOJb3YIOT YCBOCHHBI MaTepuan B YCTHOM peud, a mociie 3aBepIICHUs 3aJaHus
MOTYT aHaJM3UPOBaTh COOCTBEHHBIC OIIMOKHM, OIIEHHWBATH YCICITHOCTh KOMMYHHKAIIUH U
00CyX/1aTh BO3MOXHBIE BapUaHTBl PEUEBOI0 IMOBEACHHUSA. TakuM oOpa3oM obecredynBaeTCs
KOMIUIEKCHOE Pa3BUTHUE SI3bIKOBBIX HABBIKOB.
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Oco0yi0 posb B OpraHu3alMd pPOJIEBBIX WUIP HWIpaeT IMpenoaaBareib. Ero ¢GyHKIus
3aKJII0YaeTCsl HEe TOJBKO B OOBSCHEHUH MPaBWI U PACIpEEIeHUH pojel, HO U B CO3JaHHUU
OJaronpHusATHONW TCUXOJOTHYECKON aTMocdepbl, CHOCOOCTBYIOIIEH CBOOOJHOMY pEYEBOMY
B3anMoiericTBuIO. [IpenogaBaTens MODKEH BBHICTYNATh B POJIM KOOPAMHATOPA M HAOIIIOIATENs,
0 BO3MOXKHOCTH MUHUMH3UPYS COOCTBEHHOE y4yacTHE B IpoLEecce OOILEHUs CTYACHTOB.
YpesmepHOEe BMEMIATELCTBO MOXKET CHU3HUTH YPOBEHb CAMOCTOSITEIIBHOCTH OOYYArOIIMXCS H
HApyIIUTh E€CTECTBEHHOCTh KOMMYHHMKalud. Bwmecte ¢ TeM mpemogaBaTenb JOIDKEH
CBOEBPEMEHHO OKa3bIBaTh MOAJCPKKY CTYACHTAM, UCTIBITHIBAIOIINM TPYJHOCTH B BBIPAKCHUU
MBICIIN WJTH IOHUMaHUH COOECeTHHKA.

Jiis moBbiieHust 3GGEKTUBHOCTHA POJIEBBIX UTP IENECO00pa3HO HCIOJIB30BATh Pa3IUYHbIE
¢dopmbl OpraHuzanuu pabOTHI: MapHYIO, TPYNIOBYI0 M KOJUIEKTUBHYIO. Pabora B mapax
CIocoOCTBYyeT Ooyiee MHTEHCHBHOM pEUYEBOW TMPAKTHKE KaKJOrO CTYACHTa U TI03BOJISET
IPEOIOJIETh CTPax MyOIMYHOTO BRICTYIUICHUS. [ pynmoBeie OpMbI pabOThl Pa3BUBAIOT HABBIKU
B3aMMO/ICUCTBUS, YMEHHE JOTOBAPUBATHCS, apryMEHTUPOBATh COOCTBEHHYIO TOUYKY 3pEHUS U
YYUTHIBaTh MHEHHE MapTHEPOB Mo oOmeHnto. KoileKTUBHBIE POJIEBBIE UTPHI, BKIIOYAIOIINE
HECKOJIPKO ~ YJAaCTHHKOB UM  Ooliee  CJIOXKHBIA  CIOKET, TIO3BOJISIIOT — MOJAEITUPOBATH
MHOTOCTOPOHHIOI0 KOMMYHHKAIIMIO M TPUOIIKAIOT yueOHOE B3aWMOJEHCTBUE K pPEaTbHBIM
COIIMAIIBHBIM CUTYAIHSIM.

Ha ypoBHe A2-B1 ocoboe 3HaueHHe MMEET MOCTENEHHOE YCIOKHEHHE WIPOBBIX 3aJIaHUU.
Ecnu Ha HayabHOM 3Tane CTyIEHTHl OMUPAIOTCS Ha TOTOBBIE peueBble 00PA3Ilbl U MIA0IOHBI, TO
B JaJbHEHIIEM WM TpemiararoTcs Oosee CBOOOIHBIE KOMMYHUKAaTHBHBIE CHUTYallWH,
TpeOyIoIue CaMOCTOSTETFHOTO BBIOOpA S3BIKOBBIX CpeAcTB. Hampumep, mocie oTpabOoTKH
CTaHJIAPTHOTO JHAJIOTa B pECTOpaHe OOyYaAIOUIMMCS MOXXHO NPEJIOKUTh HECTaHIAPTHYIO
CUTYyaIlMIO: OoImMbOKa B 3aKase, jkajnoba Ha 0oOCITyKMBaHHE UM HEOOXOIUMOCTh OPraHW30BaTh
npa3gHUYHbI  yxuH. [lomoOHBIE 3amaHMs CTUMYJIHMPYIOT pa3BUTHE pEUEBOM THOKOCTH |
CIIOCOOHOCTH K UMITPOBHU3ALIUU.

Kpome Toro, poseBble UIphl CO3JAIOT OJNIATONMPUATHBIC YCIOBUSA Ui (DOPMHUPOBAHUS
MEXKYIbTYPHOH KOMIIETEHIMH. B mporecce MomennpoBaHUs CHUTyallMid OOLICHHS CTYICHTHI
3HAKOMSATCSI C HOPMaMH PEYEBOT0 MOBEACHUS, MPUHATHIMA B HEMEUKOS3BIYHON Ccpesie, ydaTcs
UCIOJIb30BaTh (POPMYJIBI  BEXKJIMBOCTH, COOJIOJATh OCOOEHHOCTH pEYEBOTO OTHKETA U
YUUTHIBATh KYJIBTYpPHBIE pa3nuyusi. IJTO OCOOEHHO BaXHO B YCIOBHSX COBPEMEHHOTO
WHOSI3BIYHOTO 00pa30BaHMs, OPUEHTHPOBAHHOTO HE TOJIHKO HA OBJIAJICHUE SI3BIKOBOM CHCTEMOM,
HO ¥ Ha MOJITOTOBKY K MEXKYJIbTYPHOMY B3aUMOJICHCTBHIO.

Crnenyer OTMETHTb, YTO COBPEMEHHbIE LU(POBbIE TEXHOJOTMU 3HAUMTEIBHO PACIIUPSIOT
BO3MOYKHOCTH HCIIOJIB30BAHMSI POJIEBBIX WTP B OOyYE€HHMH HHOCTPAHHBIM si3bikaM. OHIIaiH-
w1aThOpMBbl, BUACOKOHPEPEHIINN, MHTEPAKTUBHBIC 3aJaHUS U BUPTyalbHbIE 00pa3oBaTeIbHBIC
Cpelbl MO3BOJIIIOT OPraHUW30BbIBAaTh MIPOBBIE CUTYAIlMH Ja)X€ B YCJIOBUSAX JAMCTAHIIMOHHOTO
o0y4enuns. CTyAEeHTHl MOTYT BBIIIOJHATH POl B (hopmaTre BHICOAMATIOTOB, Y4acTBOBAaTh B
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BUPTYaJIBHBIX 3KCKYPCHUSX, MOJEIMPOBATh CHUTyallMW OOIICHHS B COIMAIBHBIX CETAX WU
co3laBaTh COOCTBEHHbIE MYJIbTUMEIUNHBIE MPOCKTHI Ha HEMEIKOM s3blke. lcmonb3oBaHue
U (POBBIX PECYPCOB CIIOCOOCTBYET MOBBIIIEHUIO MOTUBALIUU O0YYAIOLIUXCS U JIelaeT MpOLecc
oOyueHus Ooyee pa3HOOOPA3HBIM M HHTEPAKTUBHBIM.

Ba)xHbIM acmeKTOM SIBISIETCA TAK)KE€ OLIEHMBAHUE PE3YJIbTATOB posieBOM Urpsl. [lpu aHanuze
NESTENbHOCTH CTYJIEHTOB CIEAYEeT YYHUTHIBATh HE TOJBKO MPABUIBHOCTh MCIOJIb30BaHUS
SI3BIKOBBIX CPEACTB, HO M YCIEIIHOCTh BBIIIOJIHEHNUS KOMMYHUKAaTUBHOW 3anauu. Kpurepusmu
OLIEHKM MOT'YT BBICTYNAaTh JJOTMYHOCTh U CBSI3HOCTh BBICKA3bIBAHUI, peU€Basi HHULIUATUBHOCTD,
aJIeKBaTHOCTh pEaKIMi, MCIOJb30BAHUE AKTUBHOW JIEKCHUKH, CIOCOOHOCThH MOAECPKUBATH
JTMAJIOT ¥ B3aMMOJICHCTBOBATh ¢ MapTHEPOM 10 oOmieHuo. [10100HbBIN TTOAXO0T COOTBETCTBYET
COBPEMEHHBIM TPHUHIMIIAM KOMMYHHMKAaTHMBHOIO OOydeHHUs, B pPaMKaX KOTOPBIX OCHOBHOE
BHUMaHUE ygensieTcss 3(PQPEeKTUBHOCTH OOIICHMs, a HE HCKIIYHUTEIbHO TIpaMMaTHYECKON
TOYHOCTH.

[IpakTuyecknuii  OMNBIT IOKAa3bIBAE€T, YTO CUCTEMATHUYECKOE IPUMEHEHUE POJIEBBIX
TUAAKTUYECKUX UT'P CIOCOOCTBYET (POPMUPOBAHUIO YCTONUHMBON MOTOKUTEIHHOW MOTHUBAIIUU K
M3YYEHHMIO HEMELKOro si3blka. irpoBast AesTeNbHOCTh AeNiaeT yueOHbIN NpoIiecc IMOLUOHAIBHO
HACBIILIEHHBIM, CHM)Ka€T MOHOTOHHOCTb TPAJAMIMOHHBIX YIPAKHEHUW M CO3/1a€T CUTYALMIO
ycmexa Jiisi Kaxaoro ooyyatomerocs. OCoOOEHHO Ba)KHBIM SIBIISIETCSI TOT ()aKT, UYTO JaKe MEHEee
AaKTUBHBIE CTYIAEHTbl IOCTENIEHHO HAYMHAIOT TMPOSIBISATH MHUIMATUBY W BKIIOYAThCA B
KOMMYHHKAIIMIO, YyBCTBYS ce0s1 60jiee YBEpEHHO B UTPOBOM Cpe/ie.

Takum 00pa3om, poJeBble TUAAKTUUECKUE UTPhI 00JIaIal0T 3HAYUTENBHBIM MEarOrM4eCKUM
MNOTEHLIMAJIOM B OOYYEHUU HEMEIKOMY SI3bIKY CTyAeHTOB ypoBHs A2-Bl. Mx ucnonb3oBanue
MIO3BOJISIET HE TOJBKO COBEPUICHCTBOBATH HABBIKM JUATIOTHYECKON pedH, HO U (POPMHUPOBATH
HIMPOKUN CIEKTP KOMMYHUKATHBHBIX, COLIMAIBHBIX M MEXKKYJIbTYPHBIX KOMIIETCHIIMIA.
O} PeKTUBHOCTH JAHHOTO METOA MOATBEPKIAETCS KaK TEOPETUUECKUMU UCCIEIOBAaHUSMU, TaK
UM TPaKTUKOM MpernojaBaHUs WHOCTPAHHBIX S3bIKOB. BkiroyeHWe posieBbIX WIp B
00pa30BaTeNbHBII MPOIECC CIOCOOCTBYET IMOBBIIICHHIO KAayecTBa S3bIKOBOM MOATOTOBKHU
CTYJIEHTOB M o0OecrieynuBaeT 0ojiee yCIEeNIHOe OBIaIEHUE HHOCTPAHHBIM SI3bIKOM KaK CPEeICTBOM
peasbHOTO OOIIECHHUS.
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This scientific article discusses the interpretation of Alisher
Navoi's work in the studies of E.E. Bertels. The study of
Navoi's works indicates that a strong interest in literature was
a characteristic feature of the Timurid era. It is also worth
noting that in the 14th-15th centuries, Uzbek poets who
created wonderful works in two languages, namely Uzbek and
Persian, made a great contribution to the development of
Persian-Tajik classical literature.

Uzbek and Persian
languages, Uzbek
classical culture,
Timurids, Majnun,

Farhod and Iskandar.

Since Alisher Navoi was the brightest representative of Uzbek classical culture and literature,
the orientalist E.E. Bertels paid serious attention to his work. According to the scientist, in order
to have a complete idea of the conditions for the formation of Navoi's work, it is worth saying a
few words about the state of Turkic poetry of that period. Starting from the 14th century, Turkic
literature began to gain strength. This is due, in particular, to the desire of Khorezm poets to use
Persian literary techniques in their native language. This tendency intensified, in particular, with
the rise to power of the Timurids. The Timurids not only encouraged poets who wrote in Turkic,
but also themselves showed fruitful activity in this area.

The development of Tajik and Persian poetry cannot be imagined without studying the work
of Alisher Navoi, Lutfi, Yusuf Amiris. Davlatshah Samarkand, a great scholar of 15th-century
classical Persian poetry, praised the poems of his contemporary Alisher Navoi, written in old
Uzbek and Persian, and compared him to the great medieval poet Anvari.

Orientalist scholar E.E. Bertels, in his monograph “Navoi” dedicated to the work of Alisher
Navoi, paints a picture of literary life in Central Asia in the 15th century. In this work, he
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expressed valuable thoughts on the achievements, mistakes and shortcomings of Mikhail
Nikitsky’s master’s thesis “The role of Amir Nizomiddin Alisher in the state and literature”
(“Omup-Huzam-an-gun Amu-lllep B rocynapcTBEHHOM M JMTEPATypHOM €ro 3HAY€HUU ), as
well as the reasons for this. For the first time in Russian oriental studies, M. Nikitsky paid
serious attention to the study of Alisher Navoi's work and tried to analyze it as much as possible.
This article is not without some shortcomings, but it is of particular importance, firstly, because
it served as the main source for subsequent works, and secondly, because it initiated Russian
Navoi studies.

The uniqueness of the scholar's scientific research lies in the fact that they emphasize the
important role of material and spiritual resources in the formation of any talented, original poet.
In addition, E.E. Bertels, relying on various legends and traditions related to the life and work of
Alisher Navoi and Husayn Boykara, shed light on the ambiguous moments of their biographies.
At the same time, in his works, he also vividly described the influence of Alisher Navoi's work
on other Eastern literatures.

Another major scientific study by E.E. Bertels is the work "Navoi and Jomi", dedicated to
Navoi's work. It is worth noting that in this work the scholar did not set himself the task of
studying Navoi's poetic and prose works. His main goal was to shed light on the important
aspects of Navoi's life and work. At the same time, this work analyzes Navoi's poems and epics
included in "Khamsa" and reveals their essence. According to E.E. Bertels, the main characters
in Navoi's "Khamsa" are virtuous and righteous individuals who meet high moral standards. For
example, Majnun, Farhod and Iskandar are perfect people who have accumulated all the noble
qualities in themselves and set themselves the goal of building a prosperous society.

Sufi scholar N. Kamilov gives due credit to E. E. Bertels' research and notes that he was one
of the first to write a monograph dedicated to Navoi's life and work and publish it in Moscow.
He acknowledges that he objectively sheds light on the literary environment of Herat, the
friendship between Jami and Navoi, and the content of Navoi's works, and at the same time, in
his work "Navoi and Attar", he provides a detailed scientific analysis of the works "Matiq ut-
tayr" and "Lison ur-tayr", proving the originality of Navoi's works.

Orientalist scholar E.E. Bertels analyzes Navoi's thoughts on the work of Sakkoki, Atoi, Lutfi,
and Sultan Husayn, representatives of Turkic literature of the Timurid era. Based on the
available materials, one can get an idea of Sakkoki, who was a court poet during the reign of
Khalil Sultan and Ulugbek. His real name is unknown, and Sakkoki is a literary pseudonym.
The heyday of this poet's work falls on the forties of the 15th century. Sakkoki wrote odes along
with ghazals. In his odes, he does not absolutize the ruling circles, but ironically admits that
there are bloodsucking wolves among them. Navoi's brief information about Sakkoki is included
in his book "Majolis un-nafoyis”. In this work, Alisher Navoi describes the great poets of his
time and notes that Sakkoki's poems were highly appreciated in Samarkand. E.E. Bertels shows
that Navoi wanted to check the truth of this assessment during one of his trips to Samarkand.
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Therefore, he searched for Sakkoki's poems, but when he found them, he did not see any merit
in his words.

Navoi believes that Sakkoki's odes, written in Turkish, have retained their social value to a
certain extent. Sakkoki praised his patron Ulugbek in his odes. His odes also praised Khalil
Sultan, a prominent representative of the Nagshbandi order, Sheikh Muhammad Porso, and
Ulugbek's great Emir Arslon Khoja Tarkhan.

Sakkokiy used scientific terminology that was widespread at the time to refine the images in
his ghazals. For example:

Firoqing bo‘tasi ichra tanimni sizg‘irur har dam.

Yuzimni oltun* etgali g‘aningni kimyo qilma.

The verse uses the terminology of chemistry. E.E. Bertels explains the above verse as follows:
if the hijran is a cauldron that melts the poet's blood, then longing becomes the “philosopher’s
stone." In fact, this stone also produces gold and paints the face of the poet who is in hijran a
golden color.

Among the Turkic poets of the 15th century, Sultan Hussein was a prominent figure. Sultan
Hussein knew Persian perfectly and could write fluently, which was the main literary language
of that period. A very meaningful book, “Majlis al-ushshaq,” is associated with his name. This
is a work about the biographies of scientists and poets, in which love stories are often explained.
Alisher Navoi presents Sultan Hussein as a person with great influence in the field of Turkic
languages. Sultan Hussein’s divan was written in the old Uzbek language, and its main part is
made up of the main genre of the period, the ghazal. Sultan Hussein, along with being a deep
connoisseur of his native language, contributed to the development of the old Uzbek language.

Rumors spread to Samarkand that Sultan Husayn Baykara had ascended the throne in Herat
in April 1469. On April 14, 1469, a celebration was held at the palace of Sultan Husayn, and a
grand reception was held. During the celebration, Navoi presented the ode “Hiloliya” to the
Sultan. Because the last word of all the verses of this ode was a crescent. The poet compared
Husayn Baykara’s accession to the throne to a new crescent moon. The ode attracted attention,
and Alisher was appointed to the position of sealer.

Although state affairs took up a lot of Navoi’s time, he never felt separated from literature. It
is clear that Navoi began to write poems in the lyric genre at an early age, but his lyrics have
been studied very little to this day, admits E.E. Bertels. Navoi has written a lot of poems in
recent times. He included these poems in his first two divans ("Badoe'ul ul-bidoya",
"Navodirun-nihoya") and divided all his lyrics into four divans, each with a new name.
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The growing internationalization of Uzbekistan has
significantly transformed English-language advertising into
an important instrument of public communication that extends
beyond commercial promotion. Tourism and aviation
advertisements increasingly function as hybrid publicistic
texts that simultaneously inform, persuade, construct national
identity, and promote the country's international image. This
study investigates the publicistic features of English-language
advertising in Uzbekistan through a qualitative discourse
analysis of promotional materials produced by Uzbekistan
Tourism and Uzbekistan Airways. Drawing upon Critical
Discourse Analysis, Functional Stylistics, and intercultural
communication theory, the research examines lexical
selection, stylistic devices, persuasive strategies, multicultural
realia, and ideological meanings embedded within the
advertisements. The analysis demonstrates that tourism and
aviation campaigns integrate informative content with
emotionally evaluative language, concise syntactic structures,
imperative constructions, and culturally significant references
that collectively represent Uzbekistan as a modern,
hospitable, historically rich, and globally connected nation.
Unlike conventional commercial advertising, the analyzed
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texts perform multiple communicative functions commonly
associated with publicistic discourse, including informing
international audiences about national reforms, encouraging
intercultural dialogue, and supporting state branding
initiatives. The findings further indicate a growing
convergence between advertising and journalistic discourse,
particularly in their shared reliance on factual information,
positive evaluation, and persuasive communication aimed at
shaping public opinion. By examining English-language
promotional discourse within the context of an emerging
multilingual society, the study contributes to research on
publicistic stylistics, advertising discourse, intercultural
communication, and nation branding. The results suggest that
English-language tourism and aviation advertising has
become an influential component of Uzbekistan's international
communication strategy and serves as an effective mechanism
for projecting a coherent and attractive national image to
global audiences.

Introduction. The rapid expansion of globalization, digital media, and international mobility
has fundamentally altered the role of advertising in contemporary society. Once regarded
primarily as a commercial mechanism for promoting goods and services, advertising has
evolved into a sophisticated form of public communication capable of influencing cultural
values, social attitudes, political perceptions, and international reputation. In multilingual
environments, particularly those experiencing rapid socio-economic transformation, English-
language advertising increasingly serves as a bridge between national identity and global
audiences. Consequently, advertising discourse now occupies an intermediate position between
journalism, public relations, strategic communication, and intercultural dialogue.

Within this changing communicative landscape, tourism and aviation have emerged as two of
the most visible sectors through which countries present themselves to international audiences.
Promotional campaigns produced by national tourism organizations and airlines no longer
merely advertise destinations or transportation services; rather, they construct comprehensive
narratives about a country's history, culture, technological development, safety, hospitality, and
economic openness. Such narratives contribute directly to international image formation and
therefore perform communicative functions traditionally associated with publicistic discourse.

Publicistic discourse has historically been characterized by its dual communicative purpose:
informing audiences while simultaneously influencing their attitudes toward social phenomena.
Unlike purely scientific discourse, which emphasizes objective explanation, or literary
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discourse, which prioritizes artistic expression, publicistic communication combines factual
information with evaluation, persuasion, and ideological positioning. Newspapers, magazines,
editorials, political speeches, and analytical reports have traditionally represented the principal
genres of publicistic style. However, contemporary communication increasingly demonstrates
that promotional discourse shares many of the same linguistic and functional characteristics.

Advertising texts frequently integrate factual information, evaluative vocabulary, rhetorical
devices, and emotionally persuasive language into concise communicative structures. They not
only encourage audiences to purchase products or services but also shape perceptions of
institutions, corporations, destinations, and even entire nations. The persuasive nature of
advertising therefore extends beyond commercial objectives to include broader socio-cultural
and ideological functions. Modern advertisements actively participate in constructing collective
understandings of identity, progress, innovation, sustainability, and globalization.

Tourism advertising demonstrates this tendency especially clearly. Rather than simply
describing tourist attractions, promotional campaigns frequently present Uzbekistan as the
historical center of intercultural dialogue, emphasizing centuries of cultural exchange along the
Silk Road. Through carefully selected linguistic resources, advertisements construct narratives
of openness, hospitality, authenticity, and cultural continuity. Historical monuments become
symbols of civilization, while traditional customs are represented as expressions of living
cultural identity. Consequently, tourism discourse functions simultaneously as destination
marketing and cultural diplomacy.

Aviation advertising performs complementary communicative functions. National airline
campaigns extend beyond presenting transportation services to emphasize international
accessibility, technological modernization, passenger safety, and economic development.
Expressions highlighting global connectivity, expanding destinations, reliable service, and
international partnerships contribute to portraying Uzbekistan as an increasingly integrated
participant in global mobility. Such messages support broader governmental strategies aimed at
strengthening international cooperation and attracting tourism, investment, and business
partnerships.

The convergence between advertising and journalism has become increasingly apparent
within these communicative practices. Similar to newspaper feature articles, tourism and
aviation advertisements frequently combine factual information with positive evaluation,
contextual explanation, and persuasive interpretation. Statistical information, descriptions of
infrastructure development, references to international cooperation, and accounts of cultural
heritage often resemble journalistic reporting while simultaneously fulfilling promotional
objectives. This hybrid communicative character demonstrates that advertising has evolved into
an important component of contemporary publicistic communication.

Materials and Methods: Research Design. This study employs a qualitative descriptive
research design grounded in discourse analysis and functional stylistics to investigate the
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publicistic characteristics of English-language tourism and aviation advertising in Uzbekistan. A
qualitative approach was selected because the principal objective of the research is to interpret
linguistic, stylistic, and socio-cultural phenomena rather than to measure their statistical
frequency. The study seeks to explain how advertising texts construct meanings, represent
national identity, and perform persuasive functions within international communication.

Discourse analysis provides an appropriate methodological framework because it enables
language to be examined within its broader social, cultural, and communicative context. Rather
than treating advertisements as isolated linguistic products, the present study interprets them as
socially situated texts participating in nation branding, intercultural communication, and public
diplomacy. This perspective makes it possible to examine not only lexical and grammatical
structures but also the ideological and communicative purposes underlying promotional
discourse.

The research further incorporates principles of functional stylistics by examining the
interaction between linguistic form and communicative function. Tourism and aviation
advertisements are analyzed as hybrid texts that combine characteristics traditionally associated
with advertising discourse and publicistic writing. Consequently, the investigation focuses on
how language simultaneously performs informative, persuasive, evaluative, and representational
functions.

Research Corpus

The empirical corpus consists of official English-language promotional materials published
by two major institutions representing Uzbekistan's international communication strategy:

o Uzbekistan Tourism (official destination promotion campaigns);

o Uzbekistan Airways (official airline promotional materials).

These sectors were selected for several reasons.

First, tourism and aviation represent the country's most internationally visible industries,
communicating directly with foreign visitors, investors, business partners, and international
organizations. Second, both sectors actively employ English as their principal language of
global communication. Third, their promotional materials integrate commercial objectives with
broader messages concerning national development, cultural heritage, hospitality, and
international cooperation.

The corpus includes advertising texts published on official websites, digital promotional
campaigns, printed brochures, airline magazines, and international tourism materials issued
between 2024 and 2026. Only officially published English-language advertisements were
included to ensure linguistic authenticity and consistency throughout the analysis.

Selection Criteria

The advertising texts were selected according to five criteria:

1. publication by official governmental or corporate institutions;

2. availability in original English rather than machine-translated versions;
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3. orientation toward international audiences;

4. inclusion of tourism or aviation promotional content;

5. sufficient linguistic material for discourse analysis.

Applying these criteria ensured that the corpus accurately represents contemporary English-
language promotional communication produced in Uzbekistan while maintaining
methodological consistency.

2.4 Analytical Framework

The analytical model combines four complementary perspectives to achieve a comprehensive
examination of advertising discourse.

Lexical Analysis

Lexical analysis investigates vocabulary choices that contribute to persuasive
communication. Particular attention is devoted to:

« evaluative adjectives;

« positive semantic fields;

« modernization vocabulary;

o hospitality-related expressions;

« cultural terminology;

« international business lexicon.

Lexical choices are examined according to their communicative function rather than merely
their dictionary meanings. The analysis identifies how words such as modern, authentic,
discover, global, heritage, connected, safe, innovation, and experience contribute to
constructing an attractive image of Uzbekistan.

Semantic grouping is also employed to identify dominant lexical fields associated with:

o cultural heritage;

« international mobility;

« historical continuity;

« technological development;

« hospitality;

o globalization.

Stylistic Analysis

The stylistic analysis examines rhetorical and expressive devices employed throughout the
advertisements.

The following linguistic features are analyzed:

« slogans;

o imperative constructions;

o metaphors;

o parallelism;

o  repetition;
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»  Syntactic compression;

« emotionally evaluative vocabulary;

e  CoONCise sentence structures.

Special attention is devoted to the interaction between brevity and expressiveness, since
advertising language seeks to maximize persuasive effect while minimizing textual length.

Publicistic Analysis

The principal objective of this research is to determine whether tourism and aviation
advertisements demonstrate features traditionally associated with publicistic discourse.

Accordingly, each advertisement is evaluated according to the following criteria:

« informative function;

e persuasive orientation;

« evaluative language;

« social relevance;

» ideological representation;

« audience orientation;

« nation-branding function.

These analytical categories allow systematic comparison between promotional discourse and
contemporary English-language journalistic writing.

Intercultural Analysis

The intercultural component investigates nationally specific cultural references preserved
within English-language advertisements.

The analysis identifies lexical items referring to:

o Samarkand,

o Bukhara;

o Khiva;

o the Silk Road;

o Uzbek hospitality;

« national architecture;

« historical monuments;

 traditional culture.

Rather than treating these expressions simply as geographical references, the study interprets
them as symbolic resources contributing to international representation of national identity.

2.5 Analytical Procedure

The research followed six consecutive analytical stages.

Stage 1. Corpus Compilation

Official English-language promotional materials were collected from governmental and
corporate communication channels.

Stage 2. Textual Segmentation
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Each advertisement was divided into individual linguistic units, including headlines, logans,
body text, descriptive passages, and concluding promotional statements.

Stage 3. Linguistic Coding

Lexical items, stylistic devices, persuasive strategies, and cultural references were identified
and categorized according to predefined analytical criteria.

Stage 4. Functional Interpretation

Each linguistic feature was interpreted in relation to its communicative purpose, including
informing audiences, promoting services, representing national culture, or strengthening
international image.

Stage 5. Comparative Analysis

The tourism and aviation advertisements were compared to identify common linguistic
tendencies and sector-specific characteristics.

Stage 6. Publicistic Evaluation

Finally, the identified linguistic features were evaluated according to established
characteristics of publicistic discourse in order to determine the extent to which promotional
communication performs broader social and ideological functions.

Table 1. Analytical Framework Applied in the Study

Analytical
y Research Focus Expected Outcome
Level
Lexical Evaluative vocabulary,| Identification of persuasive lexical
semantic fields patterns
. . . Recognition of expressive
Stylistic Rhetorical devices and syntax g_ . . P
communication strategies
L Informative and persuasive| Determination of publicistic
Publicistic ) -
functions characteristics
Cultural realia and national| Identification of nation-branding
Intercultural |. . .
identity mechanisms
. . i Analysis  of  international  image
Discourse Ideological representation y_ g
construction

Reliability and Validity. To enhance analytical reliability, the study applies several
complementary theoretical perspectives rather than relying upon a single methodological
approach. Lexical, stylistic, discourse, and intercultural analyses are integrated through
methodological triangulation, enabling interpretation of advertising texts from multiple
analytical dimensions.

Reliability is further strengthened through the use of clearly defined analytical categories that
were consistently applied across all advertisements within the corpus. Because all materials
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originate from official institutional sources, the data accurately represent authentic English-
language promotional communication produced in Uzbekistan.

Validity is ensured through close alignment between the research questions, analytical
framework, and empirical findings. The qualitative methodology allows detailed interpretation
of linguistic phenomena while maintaining coherence between theoretical assumptions and
practical analysis.

Ethical Considerations

The study is based exclusively on publicly accessible promotional materials published by
official governmental organizations and national companies. No human participants were
involved, no interviews were conducted, and no confidential or personal information was
collected. Consequently, the research does not require informed consent or ethical approval
related to human subjects.

All advertising texts are analyzed solely for academic purposes, and institutional names are
cited only as components of publicly available discourse.

Results: General Characteristics of Tourism and Aviation Advertising

The analysis of the selected English-language advertising corpus demonstrates that tourism
and aviation promotional discourse in Uzbekistan extends considerably beyond the traditional
commercial function of advertising. Rather than merely promoting destinations or transportation
services, the advertisements simultaneously perform informative, persuasive, cultural, and
ideological functions that correspond to the principal characteristics of publicistic discourse.

Both tourism and aviation campaigns present Uzbekistan not simply as a geographical
location but as a country experiencing rapid modernization while preserving its historical and
cultural identity. The linguistic organization of the advertisements reflects deliberate attempts to
combine factual information with emotional appeal, thereby encouraging readers to perceive the
country as attractive, reliable, culturally authentic, and internationally connected.

Unlike conventional commercial advertising, where products constitute the central
communicative focus, the analyzed texts consistently foreground broader national narratives.
Tourism advertisements emphasize historical heritage, intercultural dialogue, hospitality, and
architectural achievements, whereas aviation campaigns highlight connectivity, reliability,
safety, technological development, and international accessibility.

The analysis further demonstrates that both sectors employ language that resembles
contemporary newspaper feature articles. Informative descriptions, references to national
reforms, explanations of infrastructure development, and descriptions of cultural heritage
frequently accompany promotional slogans, creating hybrid discourse positioned between
journalism and advertising. This finding confirms that English-language tourism and aviation
advertising in Uzbekistan functions as an important instrument of public communication rather
than merely commercial promotion.

Lexical Features of Tourism and Aviation Advertising
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Lexical analysis reveals a strong predominance of positively evaluative vocabulary
throughout the corpus. The advertisements consistently employ lexical units carrying favourable
semantic associations that contribute to constructing an attractive international image of
Uzbekistan.

Five dominant semantic fields were identified.
Table 2. Dominant Lexical Fields in the Advertising Corpus

Lexical field Typical lexical units Communicative function
Cultural Silk Road, ancient cities, heritage,| Represents historical
heritage architecture, civilization significance
e welcome, discover, experience, authentic,| Creates emotional
Hospitality . .
friendly proximity
Global connect, international, global, gateway,| Emphasizes international
connectivity destination integration
. innovation, development, modern,| Represents economic
Modernization )
progress, transformation reforms
Reliability and| trusted, reliable, comfortable, secure,| Builds institutional
safety professional credibility

The predominance of these semantic fields demonstrates that lexical choice is highly
strategic. Instead of describing isolated tourist attractions or airline services, the vocabulary
constructs coherent narratives concerning national progress and cultural continuity.

Particularly frequent are evaluative adjectives such as modern, authentic, historic, vibrant,
comfortable, global, safe, and unique. These lexical items rarely function as neutral
descriptors; rather, they carry persuasive value by positively framing both destinations and
institutions.

The verbs used throughout the corpus likewise possess strong persuasive potential.
Imperatives including Discover, Explore, Experience, Visit, Travel, and Connect encourage
active audience participation. Such verbs reduce communicative distance between advertiser
and reader while transforming passive information into direct invitation.

Another notable lexical characteristic is the coexistence of historical vocabulary with modern
business terminology. Expressions referring to ancient civilization frequently appear alongside
terms such as investment, innovation, international partnership, digital services, and global
network. This lexical combination constructs an image of Uzbekistan as simultaneously
preserving tradition and embracing modernization.

Stylistic Features

The stylistic organization of the advertisements contributes substantially to their persuasive
effectiveness. Analysis identified several recurrent rhetorical devices shared by both tourism
and aviation campaigns.
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The most prominent stylistic characteristics include:

« concise slogan-like headlines;

o Iimperative constructions;

«  Syntactic compression;

« metaphorical expressions;

o lexical repetition;

« parallel sentence structures;

« emotionally evaluative vocabulary.

The majority of headlines consist of short declarative or imperative structures.

Examples include:

« Discover the Pearl of the Silk Road

« Connecting Uzbekistan with the World

« Experience Timeless Hospitality

« Your Journey Begins Here

Such constructions immediately establish communicative purpose while remaining easily
memorable.

Imperative verbs constitute another dominant stylistic feature. Rather than providing
detached descriptions, the advertisements directly involve readers through commands
encouraging immediate action.

Examples include:

« Discover...
e Visit...

e Fly..

o Explore...

« Experience...

These grammatical choices strengthen persuasive force while simultaneously reducing
interpersonal distance between institution and audience.

Metaphorical language is likewise employed to increase emotional appeal. The expression
Pearl of the Silk Road, for example, transforms geographical description into symbolic
representation by associating Uzbekistan with rarity, beauty, and historical value.

Parallel syntactic organization further contributes to textual rhythm and memorability.

Examples include constructions such as:

Discover history. Experience culture. Create memories.

The repetition of identical grammatical patterns creates cohesion while reinforcing the
promotional message.

Overall, the stylistic organization demonstrates characteristics commonly associated with
publicistic writing, particularly expressive brevity, persuasive emphasis, and emotional
accessibility.
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Table 3. Major Stylistic Devices Identified

Stylistic L i
: Y Example Publicistic function
device
. . . Direct audience
Imperative Discover Uzbekistan
engagement
Metaphor Pearl of the Silk Road Emotional evaluation
. Discover. Explore. . .
Parallelism : P Rhythmic persuasion
Experience.
. . Reinforcement of ke
Repetition Global connections : y
ideas
Compressio Short romotional -
P P Increased memorability
n statements

Publicistic Characteristics

The central objective of the study was to determine whether tourism and aviation
advertisements demonstrate characteristics traditionally associated with publicistic discourse.

The findings indicate considerable overlap between advertising and publicistic
communication.

First, both sectors demonstrate a strong informative function. Rather than merely promoting
services, the advertisements provide factual information concerning destinations, historical
monuments, transportation infrastructure, international routes, tourism opportunities, and
cultural attractions.

Second, the advertisements contain substantial evaluative content. Facts are consistently
accompanied by positive assessment through carefully selected adjectives, adverbs, and
rhetorical expressions.

Third, the texts perform an educational function by introducing international readers to
previously unfamiliar historical and cultural concepts. References to Samarkand, Bukhara,
Khiva, and the Silk Road are frequently accompanied by contextual explanation rather than
simple naming.

Fourth, the advertisements perform an ideological function by representing Uzbekistan as
peaceful, stable, modern, innovative, and internationally cooperative.

Finally, the advertisements clearly demonstrate audience orientation, addressing tourists,
investors, international organizations, airlines, and global business communities simultaneously.
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Summary of Findings. The findings demonstrate that English-language tourism and aviation
advertising in Uzbekistan has evolved into a hybrid communicative genre integrating
commercial promotion with publicistic communication. Lexical choices, rhetorical organization,
and discourse strategies collectively construct a coherent narrative portraying Uzbekistan as a
country that successfully combines historical heritage with contemporary modernization.

Both tourism and aviation campaigns employ persuasive language not merely to promote
services but also to inform international audiences, strengthen cultural diplomacy, and reinforce
the country's global reputation. The convergence between advertising discourse and publicistic
writing is therefore evident in their shared informative, evaluative, ideological, and nation-
branding functions. These results support the view that contemporary English-language
promotional communication should be regarded as an important component of international
public discourse rather than solely as commercial advertising.
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NPUBbIUKU, .

CMyOeHmos8,  NO360JAIWUL  GbIAGUNMb  YACMOMHOCHb
KOMMYHUKAYUSL. .
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OanHOMy seleHuro. Jlenaemcs 6bl8600 0 HeoOX00UMOCmu
GPopmMuposanUsi OCO3HAHHO20 OMHOWEHUSL K COOCMEEHHOU
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Beenenue

CoOBpEMEHHBIN PYCCKHI SI3bIK MOCTOSIHHO Pa3BUBACTCS MOJ BO3JCHCTBUEM COLIMAIBHBIX,
KYJIbTYPHBIX U TEXHOJOTUYECKUX M3MEHEHHH. OCOOEHHO OBICTPO M3MEHEHHUS MPOUCXOMIST B
peun mosonéxu. COBpeMEHHbIE CTYJIEHTHI €XKEAHEBHO HMCIOJB3YIOT PYCCKUH SI3bIK B Pa3HBIX
KOMMYHHUKATHUBHBIX CUTYaIlMsX: HAa 3aHATHSIX, B TTIOBCETHEBHOM OOIIEHUHU, COIUAIIBHBIX CETSX,
MecceHpKepax U udpoBori 00pa3oBaTeILHOU Cpeie.

OnHuM #3 3aMETHBIX SIBIICHUN COBPEMEHHOW YCTHOW peuu SIBJISETCS YNOTpeOJICHHE Tak
Ha3bIBaEMbIX CJIOB-TIapa3uToB. K HUM TpaJWLIMOHHO OTHOCST CJIOBAa U BBIPAXXEHUS, KOTOPHIC B
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OTpeIeIEHHOM KOHTEKCTE YTPAuMBAIOT CAMOCTOSITEIbHYIO CMBICIOBYIO (DYHKIIMIO U HAUMHAIOT
PEryJIipHO MCHOJb30BAThCs TOBOPSILUM IS 3allOJIHEHUS ay3, OpPraHU3alliy BbICKA3bIBaAHUS
WM BBIPAXKEHMSI OTHOLLIEHUS K COOOIIaeMOMY.

K pacrpoctpanéHHBIM IpUMEpPaM OTHOCSITCA «HY», €BOT», «KKOPOUE», «THUIA», KKaK ObI»,
«3HAYUT», «B OOLIEM», «3TO CAMOE», KIPOCTO» U IPYrUe eTUHUILIBI.

AKTyaJIbHOCTb HUCCIICZIOBAHUSl OINpEAeNseTcsl TEM, YTO Ype3MEpHOE yIoTpeOieHue
NOJOOHBIX D3JIEMEHTOB MOXET CHIKATh TOYHOCTh W BBIPA3UTENBHOCTH PEYd CTYACHTOB,
0COOEHHO B CUTyalUsAX ydeOHOro u mpodeccruoHanbHoro oduienus. Ilpu 3Ttom coBpeMeHHbIE
UCCIICZIOBAHUsl IIOKa3bIBAIOT, YTO HE Kaxa0oe YNOoTpeOleHHe MOAOOHBIX EIUHUI] CIEeIyeT
cUMTaTh OECCMBICTICHHBIM: HEKOTOPBIE W3 HUX BBIMOJHSIOT ONpeneiIEHHbIe KOMMYHUKATHBHBIC
byHKIUY.

Ilenp nccnenoBaHus — BBIIBUTh OCOOEHHOCTU YNOTPEOJIEHHs CIOB-NAPa3UTOB B PEUU
COBPEMEHHBIX CTY/IECHTOB U OIPEACIUTh UX BIMSHHUE HAa PEUEBYIO KyNbTypy. s mOCTHXKEHUS
NOCTaBJICHHOM L€ HEOOXOAMMO PEIIUTh CIEAYIOIIUE 3a1a4u:

OIPENIENUTD COJIEPKAHUE MOHATUS «CJIOBa-TIapa3uThI»;
paccMOTpeTh OCHOBHBIE IPUYUHBI UX YIOTPEOICHHUS;
KJIacCH(PUIMPOBATh HanboJiee pacIpOCTpaHEHHBIE PEUEBBIC €IUHUIIBL;
BBISIBUTb OCOOCHHOCTH YIOTPEOJICHNUS CIOB-TIapa3UTOB CTYIEHTaMH;
OIpeAENIUTh OTHOUIEHUE CTYACHTOB K COOCTBEHHBIM PEUYEBBIM ITPUBBIUKAM;
pa3paboTaTh PEKOMEHIALNHU TI0 TIOBBIIICHUIO PEUYEBOM KYJIbTYPHI.

OOBeKT uccieI0BaHusl — YCTHasi pe4b COBPEMEHHBIX CTYJIEHTOB.

[Ipenmer uccnenoBaHus — clOBa-Mapa3uTbl U OCOOCHHOCTH WX (YHKUHOHUPOBAHUS B
CTYZIEHYECKOM peUHn.

MeTtoapl HCCNEIOBaHUS: aHAIM3 HAYYHOW JMTEpaTyphl, HaOIIOJEHHE, AHKETHPOBAHUE,
KJIacCU(UKaLMsL, KOJINYECTBEHHBIN U KaUeCTBEHHBIN aHAJIN3 MTOJIyYEHHBIX PE3YJIbTaTOB.

['unore3a wuccneaoBaHMs: MpEANoaraercs, 4YTo OOJBIIMHCTBO CTYACHTOB IMEPUOIUYECKU
UCTIONB3YIOT CIOBA-MIAPA3UTHI, OJTHAKO HE BCEr/a OCO3HAIOT YACTOTHOCTh UX YMOTPEOJICHUS U
BJIMSIHME HA Ka4eCTBO COOCTBEHHOW peuH.

1. IlonaTHE CIIOB-TTApa3UTOB

TepMuH «cnoBa-apa3uTh» IIUPOKO HCIOIB3YETCS B KYJIbTYpe peud Aisi 0003HAuYeHHUS
pEUEBbIX 3JEMEHTOB, KOTOPbIE IPU YPE3MEPHOM MM HEYMECTHOM YMOTPEOJIEHUU CTAHOBSTCS
U30bITOYHBIMU. B COBpeMEHHO JIMHIBUCTUKE OTHOILLIEHUE K 3TOMY IMOHATHIO OoJiee CIIOKHOE:
MCCIIEZIOBATENIM OTMEYAIOT, YTO TAKUE IEMEHTHI MOT'YT BBIMIOJHATH ONMpPEACIEHHbIE (YHKIINHA B
IpoLecce KOMMYHHUKALUH.

Hampumep, cl0BO «HY» MOXET UCIOIb30BATHCS JIJIsl HAualla BHICKA3bIBAHUS, CIIOBO «BOT» —
JUIS OpraHW3allii TIOBECTBOBAHMS, a BBIPAKEHUE «KAK OBI» MOXET NepeaaBaTh OTTEHOK
npUOIN3UTENBHOCTH UM HEYBEPEHHOCTH.
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Takum obOpa3zom, camo 1o cebe CIIOBO HE sBiseTcS «mapazuTom». OHO CTaHOBUTCS
pEUEBbIM Iapa3suTOM TOIJa, KOIjJa HCHOIb3YeTCsl CIUIIKOM YacTo, aBTOMAaTHYeCKU U 0e3
HEOOXOJIUMOCTH.

Cpasaum: HopmatuBHoe ynotpebiienue: «Bot KHUTa, KOTOPYIO 5T HCKAJI».

311eCh CJIOBO «BOT» BBINOJHSET YKa3aTEIbHYIO (PYHKIIHIO.

N30b1TOuHOE ynoTpebnenue:«BoT s, BOT, XOTelN, BOT, CKa3aTh, 4TO, BOT, 3Ta TEMa BayKHAs».

B nanmHOM crmydae MHOTOKpaTHOE TOBTOPEHHE CJIOBa HE JOOABISET CYIIECTBEHHOU
UH(pOpPMALMU U 3aTPYIHSAET BOCIIPUATHE BHICKA3bIBAHMUSL.

CrnenoBarenbHO, IVIABHBIM KPUTEPUEM SIBJIICTCSA HE CAMO HAJIMYME OINPENEIEHHOrO CI0Ba, a
ero (yHKUHUS U YaCTOTHOCTh B KOHKPETHOM PEYEBOM KOHTEKCTE.

2. [Tpuumnnsbl ynotpeOaeHus CI0B-Iapa3uTOB

[TprunHBI BOSHUKHOBEHHUS CIOB-TIAPA3UTOB B PEUU CTYJEHTOB MOT'YT OBITh Pa3IUYHBIMHU.

2.1. 3anonHenue nays

Bo Bpemst cioHTaHHO# peun uenoBeKy He00X0AUMO OJHOBPEMEHHO (HOPMYIUPOBATH MBICITH
U I00MpaTh sI3bIKOBbIE cpeAcTBa. [IoaToMy BMECTO MOTYANMBOM Nay3bl OH MOXKET IIPOU3HECTH
«Hy)), «B9D», KBOT», KBHAYUT.

2.2. HenocraTtok BpeMeHHu 1Jist (GOpMYyIUPOBAHUS MBICITH

[Tpy HEMOATrOTOBIEHHOM OTBETE MOBOPSIIMNA MHOTJA UCIIOIb3YET peYeBble MAPKEPHI, YTOObI
MOJIYYUTh JOTOJHUTEIBLHOE BpeMs JUIsl (pOPMUPOBAHMS ClEAyrolIen (pa3bl.

2.3. PeueBoe OKpyx’eHUE

PeueBple mpuBbIUKKM 4acTo (HOPMUPYIOTCSA IOJA BIMSHUEM OKpyXarolux. Ecimu apysss,
OJIHOKYPCHUKM WJIM JpYyrue 3HayuMble [UIsl 4YeJOBeKa JIOJU TOCTOSHHO HCIOJIb3YIOT
OINpeIeNIEHHOE BBIPAKEHUE, OHO MOXKET 3aKPENUTHCS B PEUU.

2.4. BnusgHue COBPEMEHHON Meanacpeibl

CoBpeMeHHass MOJIOJIEXb PErySIpHO CTAJIKHUBAETCS C PA3TOBOPHOW peubio B LU(POBOM
cpene. Ilonmynsipbie Onorepbl, BHIECOPOIMKA MU HHTEPHET-KOMMYHHUKALUS CHOCOOCTBYIOT
OBICTPOMY PaCIpPOCTPAHEHUIO HOBBIX PEUEBBIX MOAECIECH.

[Tpu 5TOM HENb3s CUUTATH BIMSHHUE COLMAIBHBIX CETEH MCKIIIOUUTEIBHO HEraTUBHBIM. OHU
SBJIAIOTCSL OJTHUM W3 KaHaJOB S3bIKOBBIX H3MEHEHHH M OJHOBPEMEHHO OTpa)XaroT YKe
CYLIECTBYIOIINE TEHJICHLIUN PA3rOBOPHOM peyu.

2.5. PeueBas mpuBbIUKa

Haunbonee pacnpocTpaHEHHON MPUYMHOM MOXKET CTaTh aBTOMAaTU3M. YelOBEK 4acTo He
3aMeyaeT, YTO MOBTOPSET OJHO U TO KE CIIOBO JECATKH pas.

3. OCHOBHBIE CIIOBa-TIAPA3UTHI B PEUU CTYJEHTOB

B coBpeMEHHON CTyAEHYECKOHM pPEYH MOXKHO BBIICIUTHh HECKOJBKO PacIpOCTPaHEHHBIX
rpym.

[Ipumepsr
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3anoaHeHUe May3bl
((Hy», «KIIDI», KM-M>»
BBIUTPATh BpEMs
Opranuzanus peuu
«BOT», «3HAYUT», KTAK»
MEPEUTH K CIEIYIOIIEH MBICIH
YTouHeHue
«THUIIa», KKaK ObI», KBPOJE»
CoxkpaliieHrie BbICKa3bIBaHUS BBIPA3UTh MPUOIUZUTEIHLHOCTD
«KOpOYe», «B 00IIEM»
IIEPEUTH K UTOTY
Cwmsaruenue
«IPOCTO», KKAK OBI»
clienaTh BhICKa3bIBAHUE MEHEE KaTerOpUYHbIM
ITouck cnoBa
«ITO CAMOE», KKaK Ero»
HAlTH HY’)KHOE BBIpAKEHUE
OMOLMOHAIIbHAS peaKUs
«OIUH» U Jp.
nepeaaTh IMOLUIO
HccnenoBaHus COBPEMEHHOW MOJIOAEKHON pedYd MOKa3bIBAIOT, YTO CJIOBa-Mapa3uThl
MOTYT BBINIOJHATH HE TOJBKO (YHKIMIO 3alOJMHEHUs TMay3bl, HO W KOMMYHHUKATHBHEIE,
SMOLIMOHATIBHBIE W TeKcTooOpasyromue ¢yHknun. IlosToMy mpencraBieHHe O ClIOBax-
napa3uTax UCKIFOUUTEIHHO KaK O «O0ECCMBICTICHHBIX CIIOBAX» SIBIISIETCS YIPOIIEHHBIM.
4. IIpakTyecKoe UcCiIeJOBaHNE PEUYH CTYIECHTOB
Jli1s m3ydeHust OTHOUIEHUS CTY/IGHTOB K ClIoBaM-Tlapa3uTaM OblUl pa3pab0TaH BOIPOCHUK U3
BOCHMU BOMPOCOB. B kaduecTBe MojenbHON BEIOOPKHU pacecMoTpumM 100 cTyneHTOoB.
CryaeHntamM ObUTH TIPEJIOKEHBI CIEAYIOIINE BOIIPOCHI:
Wcnonb3yere a1 BbI CI0BA-1apa3uThl?
Kakwue cioBa-nmapa3utsl BbI Hallle BCEro yrnorpeoinsere?
3ameuaeTe JIM Bbl UX B COOCTBEHHOU peun?
Cuuraerte 1 BBl UX MPOOIEMOiA?
Kaxkue cnoBa-napasuTsl 4yaille BCEro UCIONb3YIOT Ballll CBEPCTHUKH ?
Biusior 1u coumanbHble CETH Ha peYeBbI€ MPUBBIYKNA MOJIOIAEKH ?
[TerTaeTeckh a1 BbI M30aBUTHCS OT CJIOB-TIAPA3UTOB?
Kakue criocoOp! ymydiieHus: peuu Bbl cuntaete Hanboee 3 GeKTHBHBIMIE ?
Pe3ynbTaThl MOJEIBHOTO UCCIEAOBAHUS
[Ipennonoxum, yto u3 100 onpoIIeHHBIX CTY/ICHTOB:
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82 % TmpU3HAINCH, YTO EPUOANUYECKH UCIIONB3YIOT CJIOBA-NIapa3UTHI;

13 % ynoTpebnsitoT ux peaKo;

5 % CUMTAIOT, YTO IPAKTUYECKHU HE UCTIOJIB3YIOT UX.

IIpu 3trom 76 % CTyOEeHTOB OTMETWJIM, YTO 3aMEUYalOT OTJEJbHBbIE CIIOBAa-NIapa3uThl B
COOCTBEHHOM peuH, OJHAKO TOJIbKO 38 % peryasipHO NBITAIOTCS KOHTPOJIUPOBATh HX
ynotpeoeHue.

OTO MO3BOJSIET MPEANONOKNATH, YTO MPOOJIEMa 3aKII0YAETCsl HE TOJIBKO B HAJHYUHU CIOB-
IIapa3uTOB, HO U B CTEIIEHU OCO3HAHHOCTHU TOBOPSILLETO.
Haubosee yacTOTHBIE €AMHUIIBI
B MonenpHOM HccnenoBaHiy HanOO0Iee YacTO Ha3bIBAJIHCh:
«HY»;
((BOT));
«KOpoue»;
«TUIaY,
«KaK ObI»;
«IIPOCTO»;
«3HAYUTY;
«B 00IIEMY;
«3TO camoe»;
«339»,

[TomyueHHble pe3yNbTaThl COIVIACYIOTCS C OOLIMM HANpaBJIEHUEM HCCIe0BaHUM
MOJIOAEKHOM peun, rae QUKCUPYETCs aKTUBHOE MCMOJIb30BAHUE PA3TUYHBIX TUCKYPCUBHBIX U
pEYEBBIX MapKEPOB.

5. BiustHue coB-n1apa3suToB Ha PEYEBYIO KYJIbTYPY

YpesmepHoe ynorpeOseHHE CIOB-NApa3sUTOB MOXKET MMETh HECKOJIBKO HociencTBuii.Bo-
NEPBBIX, p€4b CTAHOBUTCS OOJiee NTMHHON U MeHee MH(OPMATUBHOM.

Bo-BTOpBIX, CiTymIaTe o ObIBaeT CI0KHEE ONPENEIUTh OCHOBHYIO MBICIB TOBOPSIIIETO.

B-tpeThux, OoJsbIIOE KOJIMYECTBO IOBTOPSIOIIMXCA DJIEMEHTOB MOXET CO3]1aBaTh
BII€YATJICHUE HEYBEPEHHOCTHU WJIM HEMOATOTOBJIEHHOCTH.

Oco0eHHO 3aMETHO 3TO BO BpeMs:

YCTHOT'O OTBETA;

HAy4YHOT'O BBICTYIJICHHUS,;

3aIUATHI KYPCOBOW WJIM TUTITIOMHON PabOTHI;

coOeceI0BaHus,

NyOJIMYHOM Tpe3eHTAINH;

pohecCHOHANTBHOTO OOIIEHUS.

Hanpumep:

«Hy, 51, xak Obl, XOTeJN CKa3aTk, YTO, TUIIA, ITA IPOOJIEMa, B OOLIEM, OUEHb BaXKHASI».
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MOKHO 3aMEHUTB:

«$1 XOTeNn NoIYEPKHYTh, YTO ITa MPOOIEMa OUYEHb BaXKHAY.

Bropoii BapuaHT sBisieTcsa 6ojiee KpaTKUM, TOUHBIM U YO TUTEIbHBIM.

OpHaKko BaKHO MOJYEPKHYTH: HE KAXKI0€ YHOTPEOJICHHUE CIIOBA «HY», «BOT», «3HAYUTY HIIU
«KakK ObI» siBIsIeTCs OMMOKOW. X (yHKIMS MOMKHA ONPEAeNsAThCS KOHKPETHBIM KOHTEKCTOM.
CoBpeMeHHBIE ~ MCCNEAOBAHMS  CHEIHAIbHO  NOMYEPKUBAIOT  MHOTO(YHKIHOHAIBHOCTH
IIOTO0HBIX €IUHMUII.

6. Brusinue nudpoBoli KOMMyHUKAIIUN

OnHoli M3 0COOEHHOCTEW COBPEMEHHOW peyYd CTYACHTOB SIBIISIETCA IOCTOSIHHOE
B3aMMO/ICHCTBUE C MU(POBOH cpemoir. MecceHKEephl, CONMaIbHBIE CETH M BHIACOIIAT(HOPMBI
CO3/1al0T yCIOBHSI JUIsl OBICTPOro pacHpOCTPaHEHHS HOBBIX BBIpaKEHUH. Moiiozble JI0au
BOCIIPUHUMAIOT peYb MOMYJSPHBIX aBTOPOB, OJIOT€pOB U CBEPCTHUKOB, a 3aTEM OTACNIbHbIC
SI3BIKOBBIE 3JIEMEHTHI IEPEXOJIAT B TOBCEIHEBHOE OOILIEHNUE.

Opnako 1uQpoBasi KOMMYHHKAIIMS HE TOJIBKO PAaCIpPOCTPAHSIET peueBble NMPUBBIYKU, HO U
CIOCOOCTBYET MOSIBJICHUIO HOBBIX CIIOCOOOB BBIPAYKEHUSI YMOLIMIA U OTHOIIEHUS K HH(OPMAIIUU.

[ToaTomMy HccneoBaHKE CIIOB-MApa3sUTOB HEOOXOAMMO MPOBOJUTH HE H30JMPOBAHHO, a B
KOHTEKCTe 00111ei TpaHc(hopMaIui COBPEMEHHON MOJIOAEKHON pedH.

7. 1lyTr MOBBILIEHUS PEYEBOU KYJIbTYPbI CTYICHTOB

Jls yMeHbIIIEHHUsS YpPE3MEpPHOro yMoTpeOJeHUs CIOB-Mapa3UTOB MOYKHO PEKOMEHAO0BATH
CJIEIIYIOIIHE CITOCOOBI:

1. Oco3znanHOe HaOIIOICHUE 32 COOCTBEHHOM PEUbIO.

CTylIeHT MOXKET 3amucaTh COOCTBEHHOE BBICTYIUICHHE, a 3aTEM OTMETUThH MOBTOPSIOIIHUECS
CJI0Ba.

2. Pabora ¢ may3amu.

BMmecTo aBTOMAaTHUECKOTO «HY» MM «333%» MOXKHO MCIIOJIb30BaTh KOPOTKYIO €CTECTBEHHYIO
naysy.

3. UTeHue KauyecTBEHHOM JIMTEPATYPHI.

PerynspHoe uyTeHMe CHOCOOCTBYET pACHIMPEHHIO CIIOBApHOIO 3amaca W Pa3BUTHIO
SA3bIKOBOI'O YyBCTBA.

4. YcTHBIE IEpecKasbl.

[Tone3Ho perysipHO MepecKa3blBaTh TEKCThI, CTATHU U XYA0KECTBEHHBIE TIPOU3BEICHNUS.

5. [1IyOnu4uHbIe BBICTYIUICHHUS.

[Ipe3eHTanmu W OUCKYyCCHH TOMOTAOT (POPMHUPOBATH CIIOCOOHOCTH OBICTPO U JIOTUYHO
BbIpa)kaTh CBOU MBICJIH.

6. PaciumpeHnne akTUBHOTO CJIOBApSI.

YeMm OobIIe JOCTYIMHBIX YEJIOBEKY S3BIKOBBIX CPEICTB, TEM JIETYEe €My IMOA00paTh TOYHOE
CJI0BO.

7. KOHTpOIb HIHTEPHET-PEUHN.
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HeoOxomuMo moHUMaTh pasHHIy MeXAy HehOopMalbHbIM OOIIEHHWEM B HWHTEpHETE U
aKaJIeMUYecKoil 1in npodhecCuOHAIbHON KOMMYHHKAIUEH.
3aKIIIOYeHUE
[IpoBen€HHBIA TEOPETUYECKHI aHAM3 IIOKAa3bIBACT, YTO CJIOBA-MAPa3UThl SBIIIOTCS
3aMETHBIM SIBICHUEM COBpPEMEHHOUN yCTHOW peur. OcoOEHHO aKTUBHO OHHU TMPOSBISIOTCS B
CIIOHTAHHON KOMMYHUKAIIUH MOJIOJEKH.

[TpruuHbl UX yHoOTpeOJIEeHUs CBS3aHBI C HEOOXOIUMOCTHIO 3AIOJHEHUS TMay3, MOUCKOM
HY)KHOT'O CJIOBa, ASMOLMOHAJIbHBIM BBIPAKEHUEM, PEUYEBBIMM IPUBBIUKAMU M BIUSHHEM
OKpYKaIOIIEH SA3bIKOBOU CPEJIbl.

Bmecre ¢ TeM coBpemMEHHass JIMHTBUCTHMKA IMIO3BOJISIET OTKAa3aTbCAd OT OJHO3HAYHO
HEraTUBHOTO OTHOIICHUS K MOJ0OHBIM enuHuIaM. HekoTopbie W3 HUX CIOCOOHBI BBHITIOJIHSTH
ornpeziei€HHbIE KOMMYHUKAaTUBHbIE (DYHKIMM U Y4acTBOBATh B OpPraHU3allMM BbICKA3bIBAHMUSL.
[Tpo6nemoii CTAaHOBUTCS MPEK/IE BCErO UYpe3MEPHOE U aBTOMATHIECKOE YyIOTpeOIeHHE.

Takum 006pa3oM, OCHOBHAsI 3aj]a4a 3aKJIF0OYAETCS HE B MTOJIHOM YCTPAHEHUHU Pa3rOBOPHBIX
AJIEMEHTOB U3 peYH, a B GOPMUPOBAHUH Y CTYICHTOB peueBoil 0co3HaHHOCTU. CTYACHT JTOJIKEH
MMOHUMAaTh, B KAKOM KOMMYHUKATUBHOW CUTYallUH YMECTEH TOT WA UHOU SI3bIKOBOW JIEMEHT.

Uucrass pedb HE O3HAYaeT OTCYTCTBHE JKHUBBIX Pa3TOBOPHBIX oOcoOeHHocTel. OnHa
MpEeJIoyiaracT CocOOHOCTh YeJIOBEKa TOYHO BHIOMPATH SI3bIKOBBIE CPEICTBA B 3aBUCUMOCTHU OT
CUTYyaIHU OOIIECHUS.

dopmupoBaHUEe KYIbTYPhl PEUd OCOOCHHO BAXKHO ISl CTYACHTOB-(DUIIOIOTOB, TIEIaroroB 1
npelcTaBUTeNe JApyrux MpoQeccuii, CBSI3aHHBIX C TOCTOSHHONW KOMMYHHKalued. YMeHue
SICHO, JIOTUYHO ¥ TPaMOTHO BBIPA’KaTh CBOU MBICJIH SIBJISIETCA HE TOJIBKO MOKA3aTEIEM SI3bIKOBOM
KOMIIETEHIIMH, HO ¥ BKHON YaCThIO TPOPECCHOHATEHON KYIbTYPHI.
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